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The GEO. W. CHILDS 5c. Cigar is beyond dispute the most 


marvelous success of the age 


Just look at the way the sales have grown: 
Geo. W. Childs cigars sold in 1894 
Geo. W. Childs cigars sold in 1895 
Geo. W. Childs cigars sold in 1896 
Geo. W. Childs cigars sold in 1897 
Geo. W. Childs cigars sold in 1898 
GEO. W. CHILDS cigars sold in 1899 


For the last two months the sales have been at the rate of 75,000,000 a year. 
We hope to so increase our facilities that for the year 1900 we can make our sales a full 


ONE HUNDRED MILLION CIGARS. 


It has never been a question as to how many GEO, W. CHILDS 5c. cigars could be sold, 
but how many we could manufacture, for we can always sell more than we can make, 


It is a GENEROUSLY .GOOD record that no other cigar can equal. The 
quality of the cigar is the secret of its success. 


METROPOLITAN TOBACCO CO., HARBURGER, HOMAN & CO., 
DISTRIBUTORS. MANUPACTURERS. 
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Havana Commercial 
Company, 


NEW YORK OFFICE: HAVANA OFFICE: 
135 Broadway. 102 Galiano. 


CIGAR FACTORIES: 


Manuel Garcia Alonso, La Meridiana, La Flor de Cuba, A de Villar y Villar, 
La Comercial, La Carolina, La Africana, La Vencedora, La Rosa 
Aromatica, La Flor de Ynclan, La Flor de [lurias, La 
Antiguedad, La Reserva. 
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CIGARETTE FACTORIES: 


El Siboney, Pedro [ilurias, Crema de Cuba, La Vencedora. 
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Cable Address: ‘‘ Havanacom,’’ New York. *¢ Haco,’’ Havana. 
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Ruy Lopez Ca., 


Manufacturers of 


Vuelta Abajo 
Habana Cigars 


Exclusively. 


20 Fulton St., Cor. Front, 
New York. | 


““ALWAYS AS FINE AS TOBACCO GROWS.” 
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YOUR NAME ON 


1000 S¢4M" FREE 


With a Year’s Subscription to 


The CigarStoreMagazine’l. 





Priceville, Ok. 








The Only Magazine Issued Solely 
in the Interests of the Retailer 
and His Customers. 


uabletothem. Those who are not subscrib- 








Showing the exact size of Gummed Labels, 
1000 of which are given with each subscription 
at $1.00 per year. 

These little business- “pushers can be used in 
a thousand ways—stick ’em on boxes of cigars, 
cigarettes, matches, packages of 


ers we ask to examine the magazine and note 
what the trade says of it. 


We solicit the subscription of every 
intelligent cigarman in the land, 





tobacco, etc., keeping your name 
before the smoking public, adver- 


the best gummed paper, so they 
will not stick together, break or 
curl, They are plainer, handier, 

pee and more showy than a 





A. PUSHER’S 
tsi our store and increasing peal il Send 
re = Borde trade. We use only ICIG AR STORE “The best publication in the trade,” 


EVERYTHING A 
SMOKER WANTS. 


Smokeupolis, - - P. Q. 


May we not have yours? 
Read What Others Say. 


L. W. COON, NEW YORK. 

“My customers find it interesting 
and prefer it to any other trade 
paper,” M. GROSSMAN, NEW YORK. 
“It is always full of valuable and 








Ss stamp and may be used in 
many places at the same time; aré also used as 
price-marks, and on paper and envelopes, etc. 
We make ONE SIZE ONLY, as shown, and. only 
in assorted colors. No variation in size or color 
is possible. Labels forwarded by prepaid mail 
in a handsome box in about 10 days. 


Quantity and Quality at Lowest Prices. 
A Year's 

 $,000 Gummed Labels, $1.00 

tion to The 3,000 2 ‘" 2.00 

ee 6000 vA oe), 3.00 

10,000 : rte! 4.00 


SEND CASH WITH ORDER. STAMPS ACCEPTED. 

The less reading a label contains the better 
it will look. Write plainly, giving full address 
and order to-day. 


THE CIGAR STORE 


MAGAZINE CO., 
TIMES BUILDING, NEW. YORK. 


WE REFER TO ALL COMMERCIAL AGENDIES, ANDO BANKS” AND express com- 
Panes in wew yori.’ ; 
SEND POSTAL FOR SAMPLE LABELS+-THEY’RE FREE, 


10 COMFORT ST., 
Goldton, Cal. . ’ 2. ge 
EXACT SIZE, 1 1-8 X 1 1-2 INCHES, 
Y. D. WAKE, 
DEALER IN| 
L2cis 

FINE CIGARS Thousands of the most successful retailers 

1000 PURCHASE ST., the country over are already subscribers, 

because the magazine is instructive and val- 
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SIGN MARKER 


(The above line is the style and size of letters in the set.) 


With a Year’s Subscription to the Magazine, $1.25, Prepaid. 











The exact size is 3x8x1 inches. Weight nearly 10 oz. 


THE SIGV MARKER is practical in every way, and being made of the best material will 
last a lifetime. The above engraving shows the set of FIFTY 14-inch rubber type (capital letters, figures, 
ornaments, etc.) packed in a strong bex with self-inking pad, and ready for use. 


IT IS INDISPENSABLE 


to merchants in all lines of business and can be used in hundreds of wavs in making Signs, Show 
Cards, Price Tickets, Bulletins, Marking Boxes. Printing on any flat surface. etc, saving time and 
he ig end paring for itself almost every ’ 

$s used. 















ets selling at $3.00 and up- —? — > — — — — et ee ee ee 


wards wa & no a yore while this ort . 
costs practically nothing, being seht prepa T Y 
with a aes subscription to THB CIGAR & g 2 
~~ 
of the magazine, which will be found interesting ‘ 86 99 
and of great value to every man who makes, 3 A G O O D & 
handles or smokes cigars. THE SIGN MARKER 3 
for one year at $r.25, and one will be.sent pre- 
paid upon receipt ot subscription. Guaranteed ge > << <ge  ge e g e ae 
than 3 minutes. and then photo-engraved. It shows the work about 1-3 
* n actual sizee. The many arttstic and catchy combinations «re un- 


time it 
STORE MAGAZINE at $1.25. This unheard of 
offer is made simply to increase the circulation 
is not sold nor sent C.O.D.—it is FREG, and i 
there is but we rar to get it, and that is to A ¢ ‘ . 
subscribe to THE CIGAR STORE MAGAZINE { 10° CIGAR. \ 
penne fe A ee aiteaut qucnied Waa ik The above neat sign was printed with one of our Sign Markers in less 
0 risk 
Please limited, and the work cannot be excelled by a sign writer or printer. 
send’us Pos- 
‘tal or Express Order, New York Draft or 2c. stamps in registered 
letter for $1.25 and your subscription for «ne year will be entered 
and a sign marker sent you promptly. Make loca! checks for $1.3 


‘ —they cost us roc. for collection, Stamps or money in unregistere 
letters at sender’s risk. This offer is open to old subscribers as 
P - 9 well as new-send in yourorder and have your subscription ex- 


tended one year. 
Evcry man can realize the great vajue of this offer, and 
should take advantage of it at once, Don't delay—send your order to-day—NOW! 


The Cigar Store Magazine Co., 
, ‘ TIMES BUILDING, NEW YORK. °° 
AGENTS WANTED. = “° "Sxprecs Gompanies in New York City. 
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r Henry Clay 6 Bock & Co. 





— LIMITED — 
The Havana Cigar and Cobacco Factories, Limited, Havana, Cuba. 
PAID UP CAPITAL, $7,000.000 GOLD. 


CIGAR FACTORIES: | CIGARETTE FACTORIES : 


4 
Heary Clay, Bock & Co., La Inti- | Henry Clay, Bock & Co., La Espano- 
midad, La Espanola, La Corona, la, La Legitimidad, La Honradez, : 

Estella, La Rosa de Santiago, La Corona, La Hidalquia, g 
La Flor de Naves. El Comercio. 2 
: 


Anaual Output... .Over 85 000,000 Wigars. Annual Output. . . . 1,200,000,000 Cigarettes. 
ADDRESS ALL COMMUNICATIONS TO 


FERDINAND HIRSCH, 32 Broadway, NEW YORK. 


Cable Address: ‘‘CLAYBOCK.’’ New York. 
Sole Representative for the United States and Canada. 


LONDON OFFICE: HAVANA OFFICE: 
Dashwood House, 9 New Broad St. 94 O'Reilly. : 
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GELES TING PALACIO & COMPANY 

















“KEY ‘WEST HAVANA CIGARS. 
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CIGAR STORE MAGAZINE 


THE ONLY MONTHLY MAGAZINE ISSUED SOLELY IN THE 
INTERESTS OF THE RETAILER AND HIS CUSTOMERS. 


NEW YORK, NOVEMBER, 1900. 








WINDOW DRESSING AND 
<@QQ> STORE ADVERTISING. 








HE thing which makes a well- 
dressed show window doubly 
attractive is a neatly printed 
and well-made price or show 
card. The effect of a fine 
window display may be prac- 
tically nil by the use of a 
poorly executed bulletin, such 
as are seen in many of the 
largest and best cigar stores. 

The show card should be in keeping 
with the display in every particular, 
not only in the wording and size of 
card, etc., but also in its location and 
color of cardboard used; which latter 
should harmonize with the color effect 
of the window. 


We have recommended and urged 
the use of show cards in this depart- 
ment from time to time, but we find 
the average cigarman is not an expert 
sign writer—otherwise our sugges- 
tions would undoubtedly have been 
more universally used. 

* 

The making of show cards, signs, 
special announcements. etc., with a set 
of rubber type, is a simple, easy and 
agreeable piece of work, but as these 
sets cost from $3.00 upwards, many 


cigar merchants have. been “a penny 
wise and a pound foolish,” and con- 
sidered such an expenditure unneces- 
sary. 

We have been studying this ques- 
tion for over a year past, and after con- 
siderable experimental work, have per- 
fected a sign marker, or a complete set 
of rubber type, that we can practically 
give away to our subscribers, and with 
which anyone can produce work un- 
excelled by a sign writer or printer. 


In making show cards it is well to 
avoid a crowded effect through an en- 
deavor to say too much on the card. 

Have the card say just as little as 
possible, and have that brief and to the 
point. 

The public will read a short, crisp 
announcement, while they will pay lit- 
tle if any attention to a long story. 

R 

The show window should always be 
made as neat and attractive as possi- 
ble, and there should be one good show 
card in the window, which will prove 
much more effective than several poor 
ones. 

Of course small price tickets may be 
placed on the goods throughout the 
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window, but these should not be too 

large, so as to not interfere with the 

display and cover up any of the goods. 
R 

A lithograph or catchy picture at- 
tached to a show card will enhance its 
value and catch the eye sometimes 
when the cold type or lettering will not 
do the trick. 

The following idea may be changed 
around to suit the individual ideas and 
taste of the average cigarman, and 
with a neat and appropriate illustra- 
tion will make a catchy announcement. 


THE 


:  @ROVER 
: CLEVELAND 


CIGARS 
WE CAN 
MAKE. 


BECAUSE ‘ehy? 


THEY ARE GOOD. 


Sam Slomon, the wide-awake cigar- 
man at 59th St. and 3rd Ave., New 
York, generally has some special dis- 
play or leader put up in a manner to 
attract attention. One of his recent 
displays consisted of three barrels of 
pipes, which occupied one of his large 
windows. One of the barrels was 
filled to overflowing with fancy Ger- 
man pipes, while the others contained 
Dewey and Manila meerschaum pipes, 
at a special price. The display proved 
most effective. 


One of the neatest little booklets ad- 
vertising a cigar store that we have 
seen was recently issued by K. Fuhrer, 
proprietor of “Port Tobacco,” 781 
Fulton St., Brooklyn, N. Y. It is re- 


plete with appropriate illustrations and 
witty sayings, and was probably read 
by many smokers. The heading of 
one of the pages reads as follows: 


WE HAVE NEVER 
LOST A 
CUSTOMER. 


Which can be used to advantage by 
many cigarmen, provided they could 
back up such an assertion. Mr. Fuh- 
rer certainly gets out some very bright 
ideas in advertising what he calls “A 
Real Cigar Store.” 


An idea for a general sign, which 
will prove attractive in almost any 
window display, may read as follows: 


WE “PUFF” 

OUR GOODS 
BECAUSE 
THEY 

ARE WORTH 
PUFFING. 


There are several good reasons why 
window displays should be changed 
often, the main one of which is, that a 
new display carries with it added effec- 
tiveness and proves to the public that 
you are aggressively active and up-to- 
date. 

Goods displayed in windows for any 
length of time collect dust, dry out and 
are practically ruined by the strong 
sunlight. This will not be the case 
where the displays are changed often. 
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One of the latest signs in the win- 


dow of H. Sontag, the cigarman at 
429 Fulton St., Brooklyn, N. Y., read 
as follows: 


You don’t have to be 
a ball player to 
- make a short stop. 
: Ashort stop made here : 
will convince 
you that 
THE MAZUIMA 
5c. CIGAR 
Wins the Pennant. 


A rough sketch of a ball player 
serves to emphasize the reading mat- 
ter and attract special attention. 


R 


A rather clever card of Mr. Sontag 
appeared in his window recently in 
connection with a tasty pipe display. 
It read as follows: 


No piper ever 
piped a pipe 
Like any of 
These pipes. 
- This is no pipe dream. 

: You're looking for a pipe. : 
Be wise! 
These pipes are right, 
the prices, too. 


The cigar store of C. A. Laredo, 42- 
44 E. Houston St., New York, is gen- 
erally well advertised with appropri- 
ate signs, both in the window and in- 


side the store. One of the announce- 
ments that appeared in the window re- 
cently read as follows: 


OUR POLICY. 


We insure against 
poor smoke, 
And furnish the fire 
to start it with. 


Another one of Mr. Laredo’s an- 
nouncements appears below: 


The shorter you smoke ; 
Our cigars, 
The longer 


You enjoy them. 


We have received many suggestions 
and copies of signs which are un- 
avoidably crowded out of this issue, 
for which we hope to have room next 
month. 


A Sign Marker Free. 


A year’s subscription to THE CiGaR 
STorRE MaGAZINE and a practical Sign 
Marker, consisting of 50 %4-inch rub- 
ber type, letters, etc., at $1.25, prepaid, 
is our latest big offer. 

Every intelligent merchant should 
take advantage of this liberal proposi- 
tion at once. Satisfaction guaranteed 
or money refunded—what more can 
you ask? 


First Lazy Man—After all, a clay 
pipe has an advantage over all others. 

Second Ditto—How’s that? 

First Lazy Man—Well, if you let it 
fall on the pavement you needn’t trou- 
ble about picking it up. 
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A Secret Service Story. 


HERE was a blue haze of tobacco 
smoke in the little room, and the 
group of men lounging about the 

broad, flat desk was busily engaged in 
maintaining the opaqueness of the at- 
mosphere. Through a wide, low win- 
dow in the corner a trail of smoke was 
curling, and the man with his feet ele- 
vated on the desk top watched it idly. 

“Did I ever tell you about the case 
I had last winter? That trip up in the 
Pittsburg district, I mean?” 

The young Secret Service man was 
speaking. He had been silent until 
now, his keen black eyes watching the 
other members of the group. 

“Tt was ‘ust one of those small 
counterfeiting cases; don’t think you 
fellows will i:emember it. 

“Tt was a cold, raw day in the mid- 
dle of December when Ben and I got 
off at a small wayside station up in the 
region where the queer was circulat- 
ing. The snow was a foot deep on the 
level, and the smooth, white drifts hid 
the fence tops. Everything looked 
bleak and barren, and a sharp north 
wind drove the dry snow stinging in 
our faces. Guided by the station 
agent, we trudged through the snow 
drifts to the village inn. Our coming 
aroused comment among the frequent- 
ers of the inn, but we finally managed 
to allay the curiosity concerning us. 

“Every night we sat and talked with 
the crowd at the inn. We listened 
carefully, asked cautious questions, 
and in two weeks had our clue. 

“Four miles from the town, on a 
lonely road in the middle of a dense 
woods, lived a man named Joe Harper. 
We had heard of him at the tavern. 
For years he and Nell Barry, a pretty 
country lass, had been engaged, at 
least so it was understood among the 
neighbors. Then they quarreled, and 
Joe was soon to wed another girl. A 
Secret Service man does well to know 
these things. 

“One night we took a sleigh, Ben 
and I, and drove out toward Harper’s 
home. There was a light in the win- 


dow of the cabin as we passed. A half 
mile further on we drew up at Barry’s 
house. We had met Jim Barry, the 
father, at the tavern, and knew some 
of his family, including Nell, and were 
consequently welcome visitors. Short- 
ly after our arrival Ben took the girl 
for a sleigh ride, and I was left chat- 
ting to the old man. The couple re- 
turned some hours later. 

““Sam, we can work to-night,’ says 
Ben, when we were off again, and then 
he told me all about it. We drove un- 
til nearly midnight, then, returning to 
the woods near Barry’s house, teth- 
ered our horse at a dark turn of the 
road. Down the road a dark figure 
clad in a heavy storm-coat approached 
us. It was Nell. We joined her, and 
after a mumbled greeting the three of 
us walked on in silence. She looked 
pretty in the moonlight, with that big 
ulster muffled up about her ears; but I 
didn’t think of that then. She left us 
in the shadow while she went up to 
Harper’s shack and knocked at the 
door. A man came from the house. 
We saw Nell stand by the doorway 
talking to him, but we never knew 
what they said. Finally she turned 
away, the man entered the house and 
a door banged. 

“*Tt’s there,’ whispered Nell. 

“Ben and I started toward the 
house. In answer to our knock a bolt 
shot back and the door opened. As 
the man emerged Ben and I grabbed 
him and slipped the bracelets on his 
wrists. I hurried inside and found the 
outfit scattered over the floor of the 
single room and some newly finished, 
shiny counterfeits lying on the stones 
in front of the open fireplace. I piled 
the whole collection in a bag and 
joined Ben. 

“Out in the moonlight, as bright as 
day it seemed, we marched our pris- 
oner. Standing in the roadway before 
us was the girl—we had forgotten her 
in the excitement of the capture. The 
prisoner halted, and the two faced 
each other. Their eyes met. 

“ ‘Nelly,’ the man said, almost in a 
whisper. 





THE CIGAR STORE MAGAZINE 


“The girl stood like a statue. 

“ ‘Joe,’ she sobbed, and I'll never 
forget the anguish in that one word. 
Then, before Ben or I could reach her 
she had fainted. 

“Old man Barry was _ pleasant 
enough after we told him the nature of 
our mission and its result—he’d been 
stuck with a few of the counterfeits 
himself. We got Harper down to 
prison all right, and I read the other 
day that he went up for three years. 


A Buffalo Cigar Store. 


OE of New York State’s well- 
known and representative cigar 

concerns is that of Siegmund 
Levyn, located at 346-348 Main St., 
Buffalo, N. Y. The accompanying 
half-tone engraving gives only a fair 
idea of the appearance of about three- 
quarters of the interior of the store, 
which is one of the largest and hand- 
somest stores in Buffalo, being equip- 


LEVYN’S CIGAR STORE, BUFFALO, N. Y. 


“No, I never saw Nell again,” said 
the Secret Service man in answer to 
one of his auditors. And he gazed 
wistfully at the trail of smoke curling 
out the broad, low window.—N. Y. 
World. 


One Dollar invested in THE CiGar 
StorE MaGAZINneE will pay any wide- 
awake cigarman a hundred fold. 


ped with the latest fixtures through- 
out, and planned with a view of keep- 
ing and displaying high grade goods 
under the best conditions possible. 

To the right of the picture is seen 
Harry B. Foster, Mr. Levyn’s city 
salesman, and incidentally the Buffalo 
representative of THE CiGAR SToRE 
MAGAZINE, who is well liked by the 
trade. J. B. Strigel is the gentleman 
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behind the counter, while at the left 
may be seen a door communicating 
with the wholesale department in the 
rear, the main entrance to which is 
“around the corner” at 1 Niagara St. 

Mr. Levyn founded this business 
back in 1867 at 389 Main St., and in 
91 removed to larger quarters in the 
Arcade Building, 405 Main St. In 
December, ’93, the entire building was 
destroyed by fire, from which nothing 
was saved; yet two days later Mr. 
Levyn opened his present store, in 
which there has been «many~ changes: 
and up-to-date improvements from 
time to time. Mr. Levyn handles 
nothing but the best the market af- 
fords, and ‘is distributor for Park & 
Tilford» John: W. ‘Merriam & Co., 
Kerbs, Wertheimer & Shiffer, Bustillo 
Bros. & Diaz, Henry’Clay and Bock & 
Co., M. Stachelberg & Co., Bondy & 
Lederer, S. Levy & Co.; E. H. Gato, 
and others, while over one hundred 
different brands ‘of Turkish cigarettes 
are carried in stock, with one of the 
largest.and most complete assortments 
of meerschaum goods in the city. 

Mr. Levyn has beefy most successful 
in catering to.the ‘cream of Buffalo 
trade, and has the reputation of hand- 
ling good goods only: 


Dangerous Counterfeit Bill. 
The counterféit of the new Indian 
head five-dollar*sitver certificates dis- 


covered by the paying, teller of the 
Fifth National: Bank of New York re- 


cently, has reached the Secret Service 
Division of the*Treasury. The bill is 
the work of a photo-lithograph proc- 
ess, and one of the most dangerous 
counterfeits that have recently ap- 
peared. Chief Wilkie warns store- 
keepers to examine carefully all In- 
dian head five-dollar silver certificates. 
The counterfeit is of a bill of the series 
of 1889; check letter, B; face plate, 
No. 20; back plate, No. 23, with port- 
rait of the Indian chief Onepapa. 


THe Cicar StorE MAGAZINE pays 
advertisers. Ask any of them! 
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The Secret of Success. 


An exchange of ideas, plans, sug- 
gestions, etc., through this department 
can but prove beneficial to all, and we 
ask that our readers kindly favor us 
with a brief letter on the subject as it 
appears to them. 


“The Secret of Success,” 
Roithner, the Fulton St. cigarman, 
Brooklyn, N. Y., “lies in the quality of 
the goods handled. With a reasonably 
good location anda’ neat store, good 
goods are the all important essential. 

“To sell right, the successful mer- 
chant must buy right. 

“The window display is also an im- 


says B. A. 


‘portant feature, and must not be ne- 


glected.” 
® 


“The keynote of success is: confi- 
dence,” says Otto Schwalbe, 55 E. 
soth St., N. Y.. “Without this a cigar- 
man ‘can hardly maintain a successful 
business. Teach customers to rely on 
you and your goods and have faith in 
your statements. This can be accom- 
plished only by honest dealings, and 
giving good value for the money at all 
times. Eventually your customers will 
have entire souticneed in you and your 
goods.” 


French Tobacco, 


Many French medical men are aban- 
doning the use of tobacco, owing 
largely to the government monopoly of 
that commodity. According to the 
physicians, the cigars of the “Regie” 
(those made at the government fac- 
tories) are so uniformly bad and the 
tax on all other brands is so prohibitive 
that the only sensible thing to do is not 
to smoke at all. 

In 1898, the tobacco monopoly 
yielded France an income of $65,800,- 
000. 


Walter Damrosch’s measure of 
greatness is complete. A cheap cigar 
has been named for him, 
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$100 Revenue Tax Discussion. 


OULD an Internal Revenue Tax 
of $100 per annum, more or less, 
for every dealer in cigars, to- 

bacco, etc., be beneficial to the trade? 
The query has been answered in 
various ways by the cigarmen through- 
out the country, and we should like a 
brief opinion from those who have not 
considered the matter. 
ny 


“$100 tax is too much. $25 would 
be sufficient to improve trade.” 
G. Lenz, 561 Grand St., Br’klyn, N. Y. 
® 


“Yes; it would prevent sales of 
cigars, etc., in small places, which only 
kill honest trade.” 

V. Bloom, 1028 Washington St., Ho- 
boken, N. J. 
* 


“No; it would hurt the small man— 
I say live and let live.” 
P. Cordero, 484 Columbus Ave., N. Y. 
© 
“Yes; it would keep out petty 
stores.” 
Louis Baecht, 1515 3d Ave., N. Y. 
R 


“T approve of some tax. 
would do much good.” 
Geo. C. Krapf, 90 B’way, B’klyn, N.Y. 

e 


$25 a year 


“Would serve to divert trade to the 
larger stores, and help the smaller ones 
to some extent.” 

J. Goldberg, 1328 5th Ave., New York. 
4 


“Yes; would keep candy stores, bar- 
ber shops and others from selling 
cigars, cigarettes, etc., and better trade 
generally.” 


J. Warshauer, 1444 5th Ave., N. Y. 
“T am heartily in favor of a $50 tax 
and think it would be of great benefit 
to the legitimate cigar trade; some- 
thing of that sort should be done and 


that soon, as a protection to the trade 

in general. Keep up your good 

work!” 

Wm. Weindorf, 202 Prince St., N. Y. 
” 


“Yes; it would be a great thing for 
cigar stores.” 4 

Slaight & Reibold, 5 Springfield Ave., 

Newark, N. J. 

; bd 


“Don’t hurt the ‘poor devil’ who just 
earns a living. A $25 or $50 tax 
would do good and be just to all.” 
Emanuel New, 71 W. B’way, N. Y. 

* 


“Yes; every thoughtful dealer will 
see that this would be of benefit to 
the trade.” ° 


. Hyman Morris, 362 Canal St., N. Y. 
ad 


_ “Tt would be an extra burden on the 
cigarman and would not stop sales in 
saloons and department stores.” 


Chas. Brand, 135 E. 23d St., N. Y. 
» 


“No; I cannot see how it would ever 
be returned.” 
Geo. Seidenzahl Estate, 23 Broadway, 
Brooklyn, N. Y. 
» 


“Might improve the cigar trade in 
general, but would not do any special 
good in this neighborhood.” 

Antonio Valdes, 345 Fulton St., 
Brooklyn, N. Y. 
ca 

“Yes; would do away with. concerns 
whose methods harm regular cigar 
stores.” 

S. Schendel & Co., 409 B’way, N. Y. 


The sudden fright 
Unnerved her quite— 
She fainted dead away. 
Her hair turned white 
In a single night— 
But she turned it brown next day. 
—Chicago Tribune. 
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Issued the first of every month, $1.00 a year, 
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CorRESPONDENCE on all subjects of interest to 
the trade is solicited. 
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Enterep at the New York Post 
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NEW YORK, NOVEMBER, 1900. 


m application. 
ffice as second- 





Some customers are exasperating 
and don’t know what they want. Be 
polite and courteous, and aid them in 
their selection, but don’t allow your 
dander to rise with the temperature. 

4 


It is unwise to get into an argument 
with a customer. You may carry your 
point, but there are ten chances to one 
that you will lose him as a customer. 

z 

Subscribers should advise us 
promptly whenever they change their 
address, giving the old as well as new 
address, that same may be changed on 
the mailing list. Otherwise the maga- 
zine will not reach you, as they are not 
forwarded by postmasters. 

e 


It is a fact not generally known that 
about five years ago the Cigarmakers’ 
International Union and the American 
Federation of Labor jointly put a boy- 


cott on the firm of Kerbs, Wertheim & 
Shiffer, and it is still in force. When 
the boycott was levied this firm em- 
ployed about 750 hands, and on March 
Ist last, when the great strike was or- 
dered, there were considerably over 2,- 
000 names on their pay roll. 


R 


In response to our recent question 
as to the number of readers of each 
copy of THe CiGarR SToRE MAGAZINE, 
we are in receipt of letters from sub- 
scribers saying : 

“More than fifty,” 

“TOO or more,” 

“A great many read it,” 

“Possibly a dozen,” 

“Quite a number,” 

“About fifteen regular readers,” etc. 

We desire this information for a 
special purpose that will eventually re- 
dound to the benefit of our many read- 
ers, and ask those who have not an- 
swered to kindly favor us with an 
early reply. 


We again direct special attention to 
our Art Department, which will be 
found to be still further improved. 


: 


Believing that the “Boys Behind the 
Counter” are entitled to some little 
recognition, we have decided to estab- 
lish a department for them. 

Boys, here is a chance to compare 
notes and keep up-to-date on all new 
wrinkles—please let us hear from you. 


¥® 


We have received many inquiries 
from subscribers asking whether or 
not they are entitled to 1,000 labels 
with their renewal subscription, to 
which we reply— 

Most assuredly! Old subscribers 
are always entitled to any and all pre- 
mium offers made in the Magazine. 
Please send in your renewals. 


¥ 
For those in the trade seeking posi- 
tions, or employers wanting extra 
help, we shall be pleased to insert in 
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our Trade Want Column a 25-word 
advt. free of cost. 

This offer is made for a limited time 
only. 

‘ Ld 

Our charge for registering a cigar 
title is $1.00. For searching a title, 
25¢. 

Please remember that a remittance 
of $1.00 is to accompany all entries, 
75c. of which will be returned in case 
the title is rejected. Efficient service 
is guaranteed. 


We should like to hear from our 
subscribers and readers as to what 
they consider the Secret of Success in 
the retail cigar business. An exchange 
of ideas will prove interesting and ben- 
eficial to all concerned. Please favor 
us with a short opinion. 

R 

Advertisers are always glad to an- 
swer queries with regard to their 
goods, and our readers are requested 
to write advertisers freely and make 
their wants known. 


» 
Every One Reads It. 


The following letter from one of our 
cigarmen subscribers speaks for itself : 


BROOKLYN, Oct. 27, 1900. 
The copy of THE Cicar STorE 
MaGaZINE in my reading room is read 
through by’ one hundred or more 
smokers every month. 
Yours truly, 
Cuas. S. Freunp, 96 Fifth Ave. 


This is but one of many similar let- 
ters, making a conservative showing 
that the Magazine is a sure 25 to I 
shot for advertisers. 


A dollar is a small pot, but it will 
bring you THe Cicar Store MaGa- 
ZINE for a whole year. 

ae 

Every cigarman wants the best, 

So take a dollar from your vest, 

And send it to us— 

We'll do the rest. 


STORE 


MAGAZINE 


The Speed of a Lie 


Or. the wings of the lightning 
The truth may fly, 
But it never will quite 
Catch up with the lie. 
—Chicago Tribune. 


Queries Answered Department. 


UERIES will be answered in this 
column for our readers, whether 
they are subscribers or not, and 

entirely free of charge. All are re- 
quested to make liberal use of this 
privilege. Answers will be sent by 
mail, if stamp or postal card is en- 
closed. What is it you wish to know? 

M. N.—Cigar factory No. 654, 14th 
Dist. of New York, is owned and op- 
erated by Moritz Heimlich, 504 Brook 
Ave., New York. 

C. F. M.—The firm of Gonzales, 
Mora & Co. is located in Chicago. Geo. 
L. Storm & Co., 24-26 Murray St., 
New York, are the distributors of 
their goods. 

M. L. W.—Martin Kinports, Eph- 
rata, Pa., is the proprietor of cigar fac- 
tory No. 1274, 9th Dist. of Pennsylva- 
nia. 

J. W. & S.—The Lowry Cigarette 
Co. is located at 2nd Ave. and 8th St., 
New York. 

F. K.—We do not send labels C. O. 

D. All subscriptions are payable in 
advance and labels will be forwarded 
promptly when finished. Satisfaction 
guaranteed in every particular. 
_ H. H. C.—Felt as used in moisten- 
ing trays may be purchased from Chas. 
N. Swift & Co., 115 E. 13th St., New 
York. The price is $1.00 per square 
yard. They also handle moisture 
scales from $1.50 to $3.00 each, which 
are guaranteed. We suggest that you 
correspond with them direct. 

W. K.—Kaiser & Klug, manufac- 
turers of Prominenta Havana cigars, 
are located at 303 E. 44th St., New 
York. 

T. H. D—We are now filling orders 
for sign markers. with a year’s sub- 
scription to the Magazine, at $1.25, 





160 THE CIGAR STORE MAGAZINE 


cash with the subscription. It is the 
best value ever given for the money. 

L. & P.—The imported tobaccos you 
mentioned are handled by an agent in 
your city, whom we understand is the 
sole distributor for the United States. 

A. S.—Rodriguez & Teijeiro, 192 
Water St., New York, are the proprie- 
tors of cigar factory No. 397, 2nd 
Dist. of New York. 

J. A—Your query with regard to 
genuine Portuondo cigars will be an- 
swered later by. mail. 


What Others Say. 


New York, N. Y. 
THE CiGaR STORE MAGAZINE: 

In our reading room THE CIGAR 
SrorE MAGAZINE forms a very tnter- 
esting feature—“the boys” consider it 
a very bright and entertaining maga- 
zine. Yours truly, 

B. ScHELL, Mar. 
e 
Avusury, N., Y. 
Tre CiGaR STorE MAGAZINE: 

I received the gummed labels; they 
certainly are “trade bringers,’ and 
just the silent salesmen I wanted. 

Respectfully. yours, 
J. A. Kraus. 


Newark, N. J. 
Tae Cicar Store MAGAZINE: 

Your Magazine is‘a cracker-jack; 
just what the retail trade has needed 
for years. May it prosper and grow 
in circulation and size. 

Yours respectfully, 
D. V. Martin Co. 
® 
New York, N. Y. 
THe Cicar StorE MAGAZINE: 

Enclosed please find $1, as I would 
like to become a subscriber to your 
valuable Magazine. 

Yours truly, 
C. ARNOLD. 


The most successful cigarmen - in 
the trade are subscribers to THE CIGAR 
StorE Macaztne. Why? 


The Snuff Trust. 
NE of New York’s shrewder busi- 


ness men asked, on reading of 

the snuff trust, “How is it pos- 
sible that there can be a sufficient busi- 
ness in snuff for the organization of a 
company with $29,000,000 capital ?” 
Few of us realize what the consump- 
tion of snuff amounts to in this coun- 


try. While our encyclopedias say that 


the use has greatly declined, our man- 
ufacturers show that it has greatly in- 
creased. Pierre Lorillard, Jr., who 
ought to know, says that in three years 
the sale of snuff in this country in- 
creased over 200 per cent. In 1893 
over 12,000,000 pounds were used, and 
at the same rate of increase the con- 
sumption to-day. must be considerably 
Over 30,000,000 pounds. Most of the 
snuff is used in the cotton mills of 
Massachusetts, Rhode Island and Con- 
— where the girls dip it habitu- 
ally. 


A Cigar Story, 


LITTLE over four years ago,” 
said Smithson, “I made up my 
mind that I was smoking too 

much. It didn’t seem to affect my 

health in the least,. but I thought it was 

a foolish waste of money, and I de- 

cided to give it up.” 

“A very sensible idea, indeed,” re- 
marked Brownlow. 

“So I thought at the time. I fig- 
ured out, as closely as I could, how 
much I had been spending each dav 
for cigars and tobacco. That sum I 
set aside each day and started a bank- 
ing account with it. I wanted to be 
able to show just exactly how much I 
had saved by not smoking.” 

“And how did it work?” inquired 
Brownlow. 

“At the end of twelve months [ 
found that I had $175 in the bank.” 

“Good! Could you lend me—” 

“And a few days later,” interrupted 
Smithson, “last Thursday, in fact—the 
bank failed. You haven’t got a cigar 
about vou, have you?”, 


“A 
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ART DEPARTMENT: 


THE ODALISQUE. 
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HOW THE FORT WAS TAKEN. 
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A DUDE OF THE 18rx CENTURY. 
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WITH THE BOYS 


.... BEHIND... 
THE COUNTER. 





From “Overworked Cigar Clerk” 
the following communication of recent 
date has been received: 

“Can nothing be done to shorten the 
long hours of duty? From 7 a. m. to 
9 p. m. I labor diligently, as do many 
of my brother clerks, and on holidays, 
when all mankind is on pleasure bent, 
we poor dispensers of smoke are 
obliged to remain at our posts. Where 
shall we look for relief?” 

* 

Some time when the “Old Man” is 
feeling good natured you might speak 
to him about the matter of hours, and 
if you talk to him right may get him 
to consider it or give you a little ad- 
vance in salary. Employers must re- 
alize that a sleepy or tired man cannot 
do his best, as we have pointed out in 
the past; but at the same time em- 
ployees should try to be more content. 
The hours that pass so slowly would 
glide by unnoticed if proper use is 
made of them—work, that magic anni- 
hilator of time, will aid anyone to for- 
get fancied troubles and grievances. 

“® 

L. Little is one of the “big” people 
at the Crystal Palace cigar stand. 

> 


L. W. Bartunek is the wide-awake 
manager of Louis Boyer’s store, at 
1296 Broadway. 


Geo. Edwards, with Harry A. Beltz, 
Ann St., says: “Awfully busy nowa- 
days—no time to eat, or chew the 
rag.” 

* 

A New York cigarman tells the fol- 
lowing: “A customer recently asked 
for ‘Two for a quarter,’ and I handed 





them out and $10 was tendered, which 
I could not change, as the day’s re- 
ceipts were in the safe—it being after 
six. The man then took back the $10 
bill and gave me $2, which I changed, 
giving him $1 and 3 quarters. He put 
the $1 in his pocket and then said: 
‘Why, here’s a quarter in my vest 
pocket; give me a dollar bill for the 
change.’ I put a dollar bill on the 
counter by the side of his 4 quarters, 
and he pushed the money toward me 
and said: ‘Here’s $2—give mie back 
my $2 bill!’ But the old trick didn’t 
work that time.” 
x 
Louis Schwartz is now with Seiden- 


berg, W. Broadway and Vesey St. 
» 


Joe Wenk is doing effective work 
for Frish & Co., Park Row. 
* 


Jose Yglesia, a clever young man, is 
in charge of Suarez & Rubiera’s store, 
1153 Fulton St., Brooklyn. 

e . 


Berthold Stern, for many years with 
Jac. Kahn, is connected with the Sei- 
denberg Co., 190 E. 125th St., where 
he is doing excellent work. 

® 

M. Klein, formerly with Louis Biel, 
is now with D. Prowler, 630 8th Ave. 

® 

Boys, let us hear from you often. 
‘Always glad to print anything inter- 
esting, either with or without names, 
as desired; but all letters must be 
signed to show good faith. 


Tue Cicar Store MAGAZINE will 
keep you up-to-date for $1 a year. 
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Perique Tobacco Industry. 


HE variety of tobacco known as 
Perique, and valued and famed 
throughout the markets of the 

world for its fine flavor and aroma, is 
all raised within the Mississippi bot- 
tom lands, mainly in St. James and 
Assumption Parishes, La. Fifty thou- 
sand pounds is probably the largest 
crop ever raised of this tobacco, and, 
considering the ready market and high 
price it brings and the ease with which 
it can be raised, it seems strange that 
its cultivation and curing has not ex- 
tended. At present the culture and pe- 
culiar methods of curing are only 
practiced by the Arcadians living close 
by the Mississippi and upon the Grand 
Pointe Vacherie. A vacherie is an 
island raised four or five feet above 
the swamps bordering the river. Dr. 
Stubbs, director of the Louisiana Ex- 
periment Station, gives the following 
description of the peculiar method of 
curing this tobacco: 

The soil of the vacherie is.a calcare- 
ous loam of.a chocolate color, of great 


fertility, and easily worked. This soil 
is preferred to the sandy river soil. 
True Perique is a fine fiber, medium 
leaf, and small stems; is strong, rich, 
gummy, tough, and dark, and when 
taken from the press has a beautiful, 


glossy appearance. On account of its 
strength it is mixed with milder kinds, 
both for smoking tobacco and cigar- 
ettes. By Louisianians it is also 
chewed. There is a material va- 
riation in the quality of leaf grown. 
On a sandy soil it has a delightful 
aroma, highly prized, which declines 
with the increase of clay in the soil. 
The crop is graded into wrappers, 
fillers and smokers. At one time every 
leaf was brushed and cleaned before 
being subjected to curing. This is not 
now generally done. 

The tobacco will show a yellowish, 
mottled appearance, with leaves crisp 
and easily broken, about the first of 
July, when it is ready to cut. Con- 
trary to the general practice elsewhere, 
the plants are cut during the hottest 


part of the day, three inches from the 
ground, leaving two or three leaves on 
the stump, which are regarded as 
worthless, having served their purpose 
of protecting the rest of the plant from 
sand and dirt. Sharp-pointed pieces 
of swamp cane are stuck in the 
end of each stalk, making a hook, by 
which each plant is suspended upon a 
rope stretched lengthwise in the shed, 
the plants six inches apart on the rope, 
the ropes one foot apart. As the 
plants wilt, and the leaves become 
brown they are removed from the 
stalk, and the midrib, still green, is 
taken out. The first leaves are pulled 
from the stalk in about ten days, and 
one to three leaves, at intervals of a 
few days thereafter, until the stalk is 
stripped. ° 

The leaves, after the removal of the 
midrib, are twisted into rolls of twen- 
ty to thirty leaves each. These rolls or 
twists are packed into boxes eleven 
inches square, holding about fifty 
pounds, and when the boxes are nearly 
full are subjected to a continuous pres- 
sure of about 7,000 pounds per square 
foot by means of weights on a lever 
twelve to fifteen feet long. The pres- 
sure must be continuous, therefore 
screw pressures cannot be used. Af- 
ter being under pressure for twenty- 
four hours, the tobacco is taken out, 
opened, aired a few minutes until the 
exuded juices, black, tarry, and thick. 
can be reabsorbed, when it is again 
subjected to pressure. This treatment 


continues daily for ten days, every 


twist being opened, aired, and turned 
so that the juices will saturate the en- 
tire mass. From a light brown the to- 
bacco grows darker each day until it 
shines in oily blackness. After ten 
days the manipulation becomes less 
frequent, say once in three or four 
days. 

In three months the tobacco is cured 
and emits a rich, spirituous flavor 
which has been imparted to it by the 
reabsorbtion of the oxidized juices. It 
will thus be seen that Perique tobacco 
is cured and preserved by the resinous 
gums contained in the natural leaf. 
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The wrappers are handled with great 
care, and kept separate during the pro- 
cess of curing. 

The tobacco is next put into cylin- 
drical rolls, or “carottes,” containing 
four pounds usually. The leaves are 
opened, straightened, and aired. Upon 
a cloth twenty-four by fifteen inches 
the best wrapper leaves are placed, 
bottom side down, and the fibers so ar- 
ranged as to point to a longitudinal 
median line. Leaves to the depth of 
half an inch are placed on these, and 
over them a second cloth, and this 
mass tramped. The ends of the mats 
are then doubled over about three 
inches, and the whole tramped again. 
The entire mass is then rolled into a 
cylinder, and the corners of the leaves 
cucked down into the hollow center. 
The ends of the cloth are tied, and a 
rope wound tightly around the coil 
from end to end by a windlass made 
for the purpose. At the expiration of 
twenty-four hours the rope is taken 
off. 


Sir Walter Raleigh's Pipe. 


Talking of Sir Walter Raleigh and 
his first pipe recalls a story new per- 
haps to some readers,’ says the Lon- 
don Outlook. A schoolboy was told 
to write an essay on some of the chief 
incidents of the Tudor period. Much 
study had not conduced to clearness. 
“Sir Walter,” he wrote, “was the first 
person to introduce the use of tobacco 
into England, and one day, as he was 
initiating some friends into the mys- 
tery of smoking, he turned round and 
said very impressively to Ridley, ‘We 
shall this day light such a flame in 
England it will never be put out.’ ” 


Daggs—That Miss Painter has a 
beautiful complexion, hasn’t she?” 

Waggs—Yes; reflects credit on her 
artistic ability, doesn’t it?—Ohio State 
Journal. 


Not only is THE Cicar StorE Mac- 
AZINE read by intelligent cigarmen the 
country over, but also by many thou- 
sands of their customers. Ask ’em. 


Metropolitan Meanderings. 
H PLOTZ, 144 E. soth St., has an 

e@ excellent trade on La Flor de 

Victor, La Trinidad and La 
Reina Vashti brands of his own manu- 
facture. 

The Retail Tobacconists’ Protective 
Association is still actively engaged in 
advancing the interests of its mem- 
bers. Their latest move is a petition 
to Congress advocating the abolish- 
ment of the war tax on all cigars, to- 
baccos, etc. May it be successful. 

The Eldridge, 503 Nostrand Ave., 
Brooklyn, is now owned by W. W. 
Davis, a wide-awake young man, who 
will make strong efforts to eclipse the 
business of his predecessor, with a 
choice line of goods. 


THE HENRY IRVING LABEL. 


F. Medina has removed from 235 
to 233 Fulton St., Brooklyn. 

Suarez & Rubiera are a prosperous 
concern, with stores at 153 and 1295 
Fulton St., Brooklyn, where they car- 
ry an excellent stock of imported and: 
domestic brands. 

The Lenox, 44 E. 59th St., carries a 
choice assortment of the imported 
goods of Bock & Co. and Garcia for 
the fastidious smokers who frequent 
this model place, backed up by Park 
& Tilford’s Mi Favorita and Acker, 
Merrall & Condit’s La Elegancia. 

The Los Idolos Cigar Factory, 153 
Water St.,; has appointed Lord, Owen 
& Co., of Chicago, distributors for 
their various brands. 

G. McEwen now has the store at 7th 
Ave. and 124th St. Imported goods 
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will be added to the choice line already 
- carried, and a strong push made for 
oa best trade in this busy part of Har- 
em. 

Jos. Humphries, 640 Broadway, re- 
ports an increasing business on 
Charles the Great, Henry the Fourth 
and J. Cosio’s goods. 

M. Stachelberg & Co.’s La Fama 
Universal is a leading seller at the 
Makart Cigar Store, 55 E. 59th St. 

An interested crowd are always 
around the window of S. Schendel & 
Co., 409 Broadway, where two cigar- 
makers are busily engaged in making 
cigars in the store window. 

Wm. Catlin is now at 265 Bowery, 
with a well selected assortment of 
goods, among which are numbered 
Capt. Marryat and Max Jacoby’s Ca- 
sino Girl. 

The Waldorf-Astoria Segar Co. re- 


ALL MEN 


A GOOD SMOKE 
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and supplied with many comfortabie 
chairs, where his many patrons smoke 
7 oods of E. Regensburg & Sons, 

tachelberg & Co., Bustillo Bros. 
Ys ‘Diaz, Ruy Lopez Co. and E. A. 
Kline & Co., with evident satisfaction. 

Jos. Grimm’s store at 711 Fulton 
St., Brooklyn, was recently visited by 
a fire, which ruined the entire stock. 
Fortunately the loss was fully covered 
by insurance, and operations will be 
resumed at once. 

A. Freund, maker of the A. F. 5c. 
cigar, has moved from 155 to 157 
Smith St., Brooklyn, where he now 
has the nicest store on the street. 

A busy East Side concern is that 
of M. Bloom, at 36 Delancey St., where 
many of the “Children of the Ghetto” 
obtain their smoking supplies. 

J. A. Roden is the new cigarman at 
80 Park Place, where he is already 


MEET HER 


5° CASINO GIRL 5° 


ALWAYS THE SAME 


port an increased demand for the cele- 
brated Henry Irving brand of clear 
Havana goods. The Hotel Reynolds, 
Boston, and Hotel Lafayette, Philadel- 
phia, have recently .put in a complete 
line of Henry Irving. 

Max Jacoby & Co., the cigar manu- 
‘facturers at 13th St. and Ist Ave., re- 
cently got out some new and unique 
advertising matter for their Casino 
Girl brand, which is brief, catchy and 
to the point. We reproduce one of 
their newspaper advertisements herein. 
This brand is making a new and most 
satisfactory record, and pushing the 
factory to the limit. 

B. A. Costuma & Son, 421 Broad- 
way, are introducing a new brand 
called San Remo, in a variety of sizes 
and neat packings. 

An unique feature of Paul O. 
Frankel’s Broadway store is a “cozy 
room,” which is handsomely furnished 


‘AT DEALERS 


building up a most satisfactory busi- 
ness with a choice line of goods. 

P. Murray is working up a nice 
business at 1594 Broadway, Brooklyn. 

While in Boston recently, John W. 
Merriam, of John W. Merriam & Co., 
makers of clear Havana cigars, 135- 
137 Maiden Lane, made arrangements 


‘with Codman, Hall & Co., of that city, 


to handle a full line of his pure Ha- 
bana cigars. 

Shaide Bros. are doing a good busi- 
ness at 3853 3d Ave., with McCoy & 
Co.’s Gloria and Cherry Diamond. 


A Great Special Offer. 


Send us 25c. in stamps and we will 
mail you several times the worth of 
your money in a 4-months’ trial sub- 
scription to THE CicaR StorRE MaGa- 
zINE. It will give you many valuable 
suggestions for improving your store 
and increasing your business. 
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MI FAVORITA 


CLEAR HAVANA CIGARS. 
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MANUFACTURED AT KEY WEST, FLORIDA, 


‘PARK & TILFORD, 


PRICE LIST ON APPLICATION. 


: Broadway, corner 2Ist Street, NEW YORK. 


© -_— © © ¢ = —_ 
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TWEEN GTR 
UGTER AND UTTER 


Automatic, 
Simple, 
Reliable. 

+ 


PATENTED. 


ELEGANT IN DESIGN 
AND FINISH. 


Up-to-date retailers have them. 
You can get one from your Job- 
ber. Insist upon getting the 
TWENTIETH CENTURY 
LIGHTER. 


«. WE GUARANTEE THEM. ... 


+ 


Write us for further information. 


The Abbott 
Electric & Mfg. -Co,, 


74 FRANKFORT ST., 
Cleveland, Ohio, U.S.A. 


, 
: 





Miscellaneous Musings. 


+? RICAN tobacco is coming 
into this country only in com- 
- paratively small quantities, the 
greater part of the crop going to Can- 
ada and Germany. The calamity to 
American growers, which was pre- 
dicted if the tariff barriers were re- 
moved, has entirely failed to material- 
ize. The duty is only 15 per.cent. of 
35 cents a pound. Even at that rate 
it cannot possibly compete with the 
filler tobacco of Pennsylvania and 
Ohio, nor with Connecticut wrappers, 
especially of last year’s crop, which 
was unusually good. 

The cigarmakers of Tampa, Fia., 
have shipped this year a total of 88,- 
010,000 cigars, an increase of 26,790,- 
000 over last year. Just now they are 


sending out sample holiday packings, 


from which they expect much. 
A very slick young man has been 


+ wotking on the sympathies of Pitts- 


burg smokers, and many of the best 
residents of Pittsburg are beginning to 
think that they have had one of the 
best pipe dreams in the country; the 
cost ranged from $1 to $12, according 
to the feeling of the young man who 
worked the game. It is said that there 
is a sucker born every minute. 

A second crop of tobacco worms is 
reported in the Connecticut tobacco 
fields, which is a curious phenomenon, 
the like of it never having been seen 
before. 

Tampa’s labor troubles have been 
satisfactorily. adjusted, and the cigar- 
makers have returned to their benches. 

The Continental Tobacco Company 
is now instituting a most rigid system 
of economics. Wages and salaries are 
being reduced in many cases where 
they were considered excessive, and 
high-salaried officials are being ‘is- 
charged. All this will tena to increase 
the net earnings in the future. The 
American Company has already passed 
through a similar retrenchment, and is 
now reaping the benefits. 

Jesse James, Jr., proprietor of the 
cigar stand in the Times Building, 
Kansas City, Mo., has the law on his 
side and will prosecute L. T. Streit- 
hoff on the charge of passing a forged 
check for $14.50. 
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A BOY... joweet Violet 
CIGARS 


are GOOD cigars, the kind that 
makes a man risk burning his 
lips to get the last whift. If 
you are not one of the up-to- 
date merchants who contribute 
to the enormous sale of over a 
million a month, and you do 
not know how good they are, 
write for sample box, booklets, 
etc. 

















Respectfully, 
7 Austin, Nichols & Co., 
The bov was a nickel in as well as a nickel out. 


Had he given his father that nickel, he mie ht have aeEw YORK. 
purchased a SWEET VIOLET Cigar, making nve 
cents do th: work of ten—value considered. Per J. EDWARD COWLES, Mor. Cigar Dept. 


 asataneste Proclaimed Superior. 














Balad Rta) 


ENJOY A NATIONAL REPUTATION. 


_E. REGENSBURG & SONS. . 
F 118 and 120 HUDSON STREET, NEW YORK. 
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BE WISE 
INCREASE YOUR SALES 


BY SELLING 





All sizes, from $55.00 
to $85.00 per 1,000. 


Send for samples and let us get in touch 
with you. 


T. J. DONIGAN, 


43 Centre Street, 


New York. 





For PRESS CLIPPINGS... 


P, O. Box 2747. 


ON ALL SUBJECTS 
Please address 


National Press 
Intelligence Co. 


32 PARK PLACE, 
New York, 





es 


BARGAINS IN TYPEWRITERS. 


Business men can save much 
valuable time by using a Type- 
writer. You will not be without 
one after once using. We fur- 
nish Remingtons, Smiths, Ham- 
monds anda | standardmachines 
at from $25 to $40, with full 
guarantee. New machines at 
reduced prices. Will send ma- 
chine subject totrial. Standard 
machines rented at $3 monthly. 


We also exchange and buy for cash, Desks, Cabinets 
and Supplies at reduced prices. Send postal for illus- 
trated list of all standard machines. 


Consolidated Typewriter Exchange, 


241 Broadway, New York City. 


‘Telephone, 538 Cortlandt. 





“The story that I sent cigars to the 
Sultan during the Turkish-American 
imbroglio is an unmitigated fake,” 
says former Minister Oscar Straus. 

“I certainly should know better than 
to try to force Havanas on the Sultan 
at a time when the utmost delicacy of 
action on the part of the United States 
Minister was necessary to prevent an 
open rupture with the Porte.” 

The growing of tobacco, which has 
been conducted on experimental lines 
for several years in the vicinity of San 
Diego, Cal., is gaining ground each 
year, and several thousand pounds will 
be produced this year for the markets. 
It is believed by many people that the 
product of favored sections is a dupli- 
cate of the best Havana tobacco, and 
that Southern California is destined in 
the near future to be a producer of as 
fine a quality of the weed as is grown 
anywhere. Three crops are grown in 
a year on the same ground. 

The holder of one share of stock of 
the Blackwell Durham Tobacco Com- 
pany, of Richmond, Va., has filed an 
appeal in his suit to prevent the com- 
pany’s absorption bythe American To- 
bacco Company. 

Louis R. Crossley, a former police 
officer, who conducts a tobacco store at 
No. 110 Perry street, Trenton, N. J., 
is advertising the names of delinquent 
customers and the amount due in his 
store window. 

There is a group of images repre- 
senting those in his debt. Each figure 
is plainly lettered with a name, with a 
brief explanation of how he became a 
debtor. 

Near by is a representation of hell, 
through a window of which Satan 
peers. Within the dungeons are im- 
ages with the names of well-known 
men about town pasted on them. In- 
scriptions also read: 


“I was sent here for not. paying 
Crossley that five cents,” or “This is 
what I got for beating Crossley out of 
a quarter.” 


Crossley has been repeatedly threat- 
ened with prosecution, but changes the 
signs each week. As the bills grow 
older, the wording beneath the delin- 
quent’s name grows stronger. 

A Portsmouth (N. H.) cigarman 
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E. M. SCHWARZ & CO., 


New York. 























MAKERS OF 


AMERICA’S CREATEST CICARS. 
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EL SYMPHONIE 
CIGAR Ariel t 
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E. A. KLIN & CO., 
244 East 75th Street, NEW YORK. 
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“The Casino Girl” 


SHE WILL 


Please your customers and increase‘$ 
your sales, because she is a well put} 
together piece of goods of imported § 
stock, and Guaranteed to maintain‘ 
her reputation for high quality. 


very Man is in Love with Her. 
hall We Introduce You ? ome. 


DISTRIBUTORS WANTED IN UNOCCUPIED TERRITORY 


Fer this High-Grade 5c. Cigar. 


We want — to send for samples and 
Don't delay—write to- 


MAX JACOBY & C0., | 
MAKERS OF FINE CIGARS, 


13th Street and Ist Avenue, 
NEW YORK. : 


} WANTS TO KNOW YOU! 


Yr: TTT" 
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Mans Permit. 


More fun than a cartload of cats. Get 
one and get your best girl or somebody 
else’s best girl to sign it. Causes lots of fen 
and saves trouble, too. By mail, 5c.; one 
dozen permits, 20c. 


No free copies. Stamps accepted. 


Special price in larger lots with your ad. on. 


LANDY SMART'S 


PRINT SHOP, 


BOSTON, 
MASS. 
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says that the sale of cigarettes in his 
city has trebled itself since 1899, while 
the sale of cigars remains about the 
same. 

It is estimated on good authority 
that the tobacco exports from the 


_ United States to Australia this year 


will be fully double what they were in 
1893. 

At a recent meeting of the cigar and 
tobacco men at Des Moines, Ia., it was 
decided to not handle cigarettes in the 
future. 

Trinity College, a Methodist insti- 
tution at Durham, N. C., was the recip- 
ient of a gift of $100,000 from Wash- 
ington Duke, the wealthy cigarette 
manufacturer, the other day. This last 
gift makes altogether $500,000 given 
by Mr. Duke to this college. In addi- 
tion to this, another member of the 
Duke family has given the college 
¢100,000 and a library that will cost 
$100,000, now being built by J. B. 
Duke. 

Delegates representing many thou- 
sands of members affiliated with the 
American Federation of Labor, it is 
said, will propose to the officers of the 
Federation the creation of a standing 
fund of $1,000,000 to be used as a nu- 
cleus for strike funds in case ot future 
large strikes of far-reaching effect, 
like the coal miners’ and cigarmakers’ 
strikes. 

St. Louis is said to have a cigar 
store where gambling flourishes. as 
freely and vigorously as it does in any 
western mining town, where every- 
thing is wide open. What’s the matter 
with New York and a few other towns 
that might also be mentioned in this 
connection ? 

It is rumored that in addition to the 
cigar factory to be established at Jack- 
sonville, Fla., by Cuesta, Rey & Co., 
of Tampa, the firm of B. Garcia & Co. 
would also establish a branch of their 
cigar factory in Jacksonville. Mr. 
Garcia is reported to-have said that his 
branch house would give employment 
to 100 hands. 

The passage of the anti-cigarette or- 
dinance at Rockford, IIl., seems to 
have had as little effect as the curfew 
ordinance. In one store the cigarettes 
are exposed in baskets at reduced 
prices, and in other places they are in 
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CLEAR HAVANA CIGARS. 


CHAMBERS ST., WEST BROADWAY AND WARREN ST., 
57th STREET AND 6th AVENUE, NEW YORK. 135-139 WI! ST 424 STREET. 
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L. 


JUAN LA PAZ. WIi. E. PARSONS, Jr. 


La Belle Rosa 


(36 Sizes.) 


FLOR DE JUAN LA PAZ BEACONSFIELD 


(36 Sizes.) 


CLEAR HAVANA CIGARS 


ACKER, MERRALL & CONDIT, Distributors, 


Factory: No. 369, TAMPA, FLA. 
Offices: 92 West Broadway, - NEW YORK. 
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TO 
SUBSCRIBERS 


ONLY ! 


A Lick and They'll Stick, 
But You'll. Not Get Stuck. 


2000 
GUMMEL 
‘LABEL! 
SS, $1. 


% Advertise Your Store. 
Increase your Business. 


A. WISEMAN, | you n2n'ns 

DEALER IN them; but 
IFINE CIGARS, '.20 
711 Easy Street, ter they will 


show up. 
Hustletown, N.Y. | This label 
contains all 
that’s neces- 
sary. Neatly printed on des¢ gummed paper 
in assorted colors, and mailed promptly (in 
about 10 days) in a specially made box that 
will keep them in perfect shape. Don’t wai 
until you’re all out, order now. 


YOU WANT MORE? 
ALL RIGHT! Send us 


$2. For 5000 


OF THE BEST GUMMED LABELS MADE. 
e Cigar Store Times 
: Building, 
agazine Co., New York. 


2c. STAMPS ACCEPTED. 














EXACT GIZE, 1 1-8 X 1 1-2 INCHES. 








the cases for sale, the same;as before 
the legislation for their suppression 
was enacted. The police and city offi- 
cials have thought it best to allow 
stocks on hand to be sold out, in order 


‘not to werk.a-hardship on anyone by 


confiscation. The coffin nails are still 
as available as ever. 

Governor-General Wood of Cuba, in 
speaking of the general conditions 
there, says that “the entire island is 
very prosperous” and believes that 
“Cuba is just the place for young men 
with small capital. Cattle raising, su- 


gar and tobacco plantations are pay- 


ing investments, and outside of the 
cities the country is free from yellow 
fever.” 

Dave Klein & Co. are a new whole- 
sale and retail cigar house at 305 Sum- 
mit St., Toledo, O. They will make a 
specialty of John W. Merriam & Co.’s 
Baron De Kalb pure Habana segars. 
Mr. Klein is a brother of Louis Klein, 
the well-known Cleveland cigar dealer. 

Best & Russell Co., of Chicago, have 
secured permission from ex-President 
Cleveland to bring out a brand of ci- 
gars bearing his name, which they 
expect to put on the market soon. 


Our offer of a Sign Marker with a 
year’s subscription to THE CIGAR 
SToRE MAGAZINE at $1.25 prepaid, is 
admitted to be the greatest value ever 
given for the money. Subscribe to- 
day! 


New York Theatres. 


6s—2 OXY QUILLER,” De Koven & 
Smith’s new opera, will open at 
the Broadway Theatre on the 
5th inst. The advance sale of seats 
has been very large. 

James O’Neill in “Monte Cristo” is 
at the Academy of Music. 

James A. Herne is still crowding 
the Theatre Republic with “Sag Har- 
bor.” 

“Arizona,” the great American suc- 
cess, is still playing to phenomenal 
business at the Herald Square. 

Henrietta Crosman in “Mistress 
Nell” is at the new Savoy Theatre. 

“The Belle of Bohemia” remains at 
the Casino until Nov. 11th. Willie 
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MANUFACTURERS OF 











At KEY WEST, FLA. 





NEW YORK OFFICE: 203 West Broadway. 
WIIIIIITE 
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Your Show Window 
NEEDS A SIGN? 


We make many styles of ENAMELED LETTERS 
and fully illustrate them in our CAi ALOGUK. 
. PLAIN 


‘including 
pnecessar 
cement for 
ar’aching to 
glass. 

Other Styles 

in Stock. 


Also, ENAMELED STEEL SIGNS. HOUSE and 
ROOM NUMBERS. NAME PLATES, 
DGOR PLATES, ETC. 


We will be pleased to correspond with you. 
A. V. TAYLOR & CO., 
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YOU CAN 
PLAY THE PIANO 
IN 5 MINUTES 


--25c. POSTPAID 


Knowledge of music is unn 
as these simple Instructions and Dia- - 
gTam» are easily underst: even by a 
child, enabling anybody to play the 
piano in five minutes, without previous 
instruction or long and tedious study. 
t will surprise and entertain your 
: riends, and: brighten many dull even 
ngs. : , 

Twenty-four (24) different Piano or 
Organ Accompaniments of is 
in every key,’ and minor (72 
chords in all), to accompany singing, 
playing of Violin. Banjo, Mandolin, 
other musical instruments, etc. Every- 
thing fully and clearly explained—suc- 
cess assured in every particular. 

ese eee 244% 

Complete and Explicit Instruac- 
tious, Diagrams, Chords, Etc. A 

yi 


repaid mail for a5 Cents. 
ites or Coin and Order To-day. 
Satisfaction Guaranteed 
or Money Refunded... 


SPENCER PUBLISHING (0., 


147 NASSAU STREET, NEW YORK. 
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Edouin opens there on the 12th in 
“Florodora.” 

Richard Mansfield in “Henry V.” is 
playing to his usual good business at 


|, the Garden Theatre. 


Weber. & Fields in “Fiddle-dee-dee” 
and the burlesque of “Arizona” are 
playing to their old time business. 

Sarah Cowell Le Moyne in “The 
Greatest Thing in the World” con- 
tinues at Wallack’s. 

Daly’s Theatre, with “San Toy,” is 
not doing its usual business. 

“A Royal Family,” with Annie Rus- 
sell, continues at the Lyceum. 

Koster & Bial’s, with a high class of 
vaudeville bill, is playing to excellent 
business. 

Denman Thompson in “The Old 
Homestead” is at the Harlem Opera 
House. 

The Knickerbocker is crowded 
nightly with Maude Adams in “L’Aig- 
lon.” 

John Drew in “Richard Carvel” is 
playing to good business at the Em- 
pire. 

“Hodge, Podge & Co.,” with Peter 
F. Daily and a good company, is at the 
Madison Square. 

Garrick Theatre is doing good busi- 
ness with “David Harum,” by Wm. H. 
Crane. 


Short Smokes: 


NCLE SAM uses more tobacco 
than any other nation, consuming 
200,000,000 pounds a year; but 

the per capita consumption falls far 
below that of Belgium, which leads 
the world with 110 ounces to each per- 
son (to our 43). We stand fifth in per 
capita use of tobacco. 

‘Dr. H. W. Todd, of Galion, O., has 
a‘ pipe that is quite a curiosity and a 
valuable relic. It is about two feet 
long, has an immense briar bowl and a 
deershorn mouthpiece. The pipe was 
once the property of a Roumanian 
prince, who gave it to his valet, Samuel 
Kohler, now of Crestline, when the 
latter came to America. Mr. Kohler 
presented it to Dr. Todd when the 
doctor left his home to enter medical 
college. The doctor prizes the pipe 
very highly. 

Ladies who have a perchant for 
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YOUR FIRST ORDER Gistonens anp pupLicate 
ORDERS WILL BE IN ORDER, WHICH WILL BE FOUND TO BE DUPLICATE 
ORDERS IN EVERY SENSE. 


STRICTLY 

A CLEAR 
HAVANA CIGAR 
OF SUPERIOR 
QUALITY and 
CUBAN MAKE. 


KUHLES & STOCK, 


MANUFACTURERS OF 


A CHOICE (— 

DOMESTIC eer OF 

CIGAR bP BENS PLEASING 
WITH A Seaitees | 

RECORD 

OF OVER 

25 YEARS, 


HIGH GRADE Pa 
oT. PAUL, MINN. 


- we xo ae A FIRST-CLASS j 
" 5 CENT CIGAR— 
A TRADE 
WINNER IN 
EVERY 
RESPECT. 


THE HIGH QUALITY AND UNVARYING STANDARD OF OUR GOODS IS A ¢ 
¥ SURPRISE TO EVERYONE. WRITE US FOR SAIIPLES AND PRICES. 
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TRADE WANTS. 


Wants, For Sale, Exchange Advts., 
Special Notices, etc., will be inserted under 
this head for one cent.a word for 25 words 
or more, cash with order; stamps ac- 
cepted. Answers may be sent care of this 
office and will be forwarded when desired. 





PPDPLD 





L. ROTHSCHILD & CO., 
Generel! Business Brokers, 
320 BROADWAY, 
Room 921, New York. 

Cicar Stores anp Sranps in all of the city 
sold privately and in strictest confidence. If you 
wish to buy or sell a store, send postal and our rep- 
resentative will call. 





Cicar Stanp For Sale, in downtown prominent res- 
taurant. Price reasonable; long lease: 


Roruscuitp & Co., 320 Broadway, 





Four Cicar Stanps For Sale, in downtown office 


dings. Pri $350 to $700. 
— see NS Co., 320 Broadway. 





Cicar Storg For Sale, best part of 3d avenue, Har- 
lem; business; 23 years established. Price, $2,- 
000; long lease. 

Roruscuitp & Co., 320 Broadway. 





Crcar Store For Sale, 7th avenue, Harlem; old es- 
=" owner retiring; well paying store; price, 
2,000. 
Rornuscnitp & Co., 320 Broadway. 





Cuotce Desx Room or Orrice to let in prominent 
ay telephone and eve convenience. Price 
low. ddress “Opportunity,” this office. 





Aczents Wanrtep in cities and towns outside of 
New York to take orders for Gummed Labels at soc. 
per 1,000. “Bic Mongy,” care this magazine. 





Greenwatp Pays Spor Casn ror Cicar Stores, and 
all other kinds of stores and merchandise. or 
address, GreenwaLp, 794 Second avenue, New York. 


Wantev—Crosssow, J. T., Goop Lucx, Orv Hon- 
usty, Srzar Heap, Srar, Stcxre, Sranparp Navy, 
“Drummonp” Naturat Lear and eR WorKMAN 
Tacs and Cerriricates. Write how many you have 
and how much you want for them, H. Address, 

Joun A. Kraus, 4 Genesee street, Auburn, N. Y. 








may | eg Crerx desires , y 
change; can furn highest credentials. lease ad- 
dress én Box s, The Cigar Store Magazine. 





Want Cicar Satesman, traveling outside of New 
York, to carry a profitable side line. work and 
ready money for leisure moments. 

Tune,” care of this magazine. 





Attetion Manufacturers. 


I want to meet or correspond with a large manu- 
facturer of cigars who desires a new and unique 
b mame and an effective campaign for adver- 
tising same. Name can be used for cigars, tobacco 
and cigarettes, and will. prove a winner. I can place 
the advertising and money for you—my services 
and long experience will. cost you ing. Let us 
talk it over confidentially. Please address “Expert,” 
Box 7, The Cigar Store Magazine. 





Younc Man (25) with six years’ experience in 
-class cigar sto’ desires a change, either in or 


res, a 
out of the city. Please address “THorovcn,” care 
this magazine. ° 





Wit Buy. a Broadway cigar store for spot cash, 
if location and price is right. Give full particulars 
_ in confidence. “Crcarman,” care this magazine. 





cigarette smoking, and plead that it 
soothes, their nerves to indulge in. the 
habit, may be interested to learn that a 
professor of psychology has arrived at 
the conclusion that this passion for 
cigarettes is an evil that requires com- 
bating no less than the drink craving. 
He has devoted himself to discovering 
a means of curing it, being persuaded 
that unless it is severely checked com- 
ing generations must suffer. He pur- 
poses to*place victims, male and fe- 
male, under hypnotic influence, and 
give them a “moral abhorrence” of the 
cigarette habit. 


Florida, according to local papers, 
is becoming one of the great tobacco- 
producing States, and the product has 
been pronounced in some respects 
equal to that of Cuba. Sumatra wrap- 
per tobacco raised in Florida recently 
took the prize at the Paris Exposition 
over the world. ; 


The tobacco growing district. of 
Cuba remained uncultivated. , between 
the year 1895 and 1898, during the in- 
surrection in the island and the Span- 
ish-American war, and the new crop 
now coming to market has been vastly 
increased and improved in quantity 
and in quality because of the rest thus 
afforded.! “An average crop of Cuban 
tobacco is 400,000 bales of. 100 pounds 
each; but this year’s crop will amount 
to not less than 510,000 bales, worth at 
present prices over’ $17,000,000. With 
the soil lying fallow so long it has been 
possible to raise a luxuriant crop with- 
out the use of fertilizers, and which, it 
is ‘elaimed,; will be superior to that 
raised by artificial stimulation of the 
plants. 


Among the little known tobaccds of 
the world are those of Manchuria and 
Mount Lebanon. Manchitria tobacco 
is said to be highly prized throughout 
China, while the local consumption is 
enormous. Travelers say that the in- 
habitants of Manchuria, both men and 
women, begin to smoke from the age 
of eight or nine, and continue the prac- 
tice to the end of their lives. The to- 
bacco of Mount Lebanon is that which 
finds most favor among devout Arabs. 
Travelers in that part of the world de- 
scribe it as being exceedingly mild and 
fragrant. The dealers who follow the 
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build Up Your Trade \ 


WiTH THE 


Benedict Little Cigar. 


It puis trade from all directions. It gathers 
in Cigarette trade and five cent trade and one 
kent trade, 


The Benedict is.arich, Havana filled, 3% 
inch, slender ‘‘ short smoke” which costs the 
‘dealer $7.50 a thousand and sells at $1.00 a 
hundred, or 10 cents for 10. 


The Benedict appeals to many classes of 
smokers and is vastly superior to any other one 
cent cigar 
se: Don’t you want to share the fruits of our 

magazine advertising? We have 
created a demand which you will 
certainly find it profitable to fill. 
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Write to-day tor more intormation. 


BENEDICT & COMPANY, 


~an..____ DAYTON, OHIO. 
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Wanted... 
A Hustler 


We want a hustling representative 
for THE CIGAR STORE MAGAZINE in 
your city, and have a magnificent prop- 
osition for you that will increase your 
regular income largely. 

It is easy work and profitable em- 
ployment, and will take but little of 
your spare time. If you are in the 
trade it will prove an especially attrac- 
tive side line for you; while if you can- 
not take it up, please show this to some 
bright young man and have him write 
us at once for particulars and liberal 
terms. 


THE CIGAR STORE 
MAGAZINE... 


Times Building, 


Telephone : NEW YORK. 


3707 Cortlandt. 


=—* — > 5 ~= 6 ~*~, — a 





JOS. ABRAHAMS, 


LEAF TOBACCO 


Wholesale and Retail. 
202-204 Pearl Street, and 113 Maiden Lane, 


NEW YORK. 
TELEPHONE 3361A JOHN. 


ED. FREIPIAN, 


MANUFACTURER OF 


FINE HAVANA 


~~» CIGARS... 


1364 Third Avenue, NEW YORK. 
Good Enough to Sell for 10c. 


PALISADE SPECIAL CIGAR 


Is a s inch Londre of Havana Filler and Sumatra 
Wrapper, and -3 a good seller, a good profit producer 
and a good smoke. 


May I Tell You Other Good Pointe? Write for Samples and Prices. 
J. WARSHAUER, 
Factory Wo. 2194, 34 Dist,, N. T. 1444 Fifth "in. New York. 


oe, _BUNZELMAN, 








REET, NEW YORK. 








hajj to Mecca and Medina always sup- 
ply themselves abundantly with Leb- 
anon tobacco before starting out, and 
no booty is so welcome to the Bedouin 
robbers of the desert as a cargo of this 
weed. 

Spain may be able to get along with- 
out Cuba, but she cannot do without 
Havana tobacco, and is again a heavy 
buyer in the Havana market. 

Some idea of the extent to which the 
manufacture of Turkish cigarettes has 
increased in this country may be gath- 
ered from the fact that one man who 
began a year ago to buy a new brand 
whenever he saw it now has ninety 
boxes as the result of his investiga- 
tion. Each new box was kept as evi- 
dence of the existence of another make, 
and scarcely a week passes that does 
not add one or two more boxes to his 
collection. So confident is he that 
many more brands exist that he has 
decided voluntarily to give up the 
search for new ones after the number 
of 150 has been reached. It was not 
many years ago that two companies 
had practical control of the Turkish 
cigarette business in this country. 
Now, in addition to the much in- 
creased importations of these articles, 
the local manufacturers turn out a 
great number and are constantly in- 
creasing their output. 

The Japanese have taken to the to- 
bacco habit as readily as to other prac- 
tices, both good and evil, of western 
civilization. Smoking is so common in 
the land of the Rising Sun that all 
men and most women smoke, the girls 
commencing when they are about ten 
years old. The women have pipes 
with longer stems than the men, and if 
one of the fair Japanese wisfies to 
show a gentleman a special mark of 
favor she lights her pipe, takes a whiff, 
hands it to him and lets him smoke. 


Several years ago a wag in Paris 
published in the personal column of 
several journals the following: 

“Leave the city at once. My hus- 
band has discovered everything.” 

That day the trains to Belgium were 
All owercrowded. 


Please tell your brother retailers 
about THE C1iGAR STORE MAGAZINE. 
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FOR A GOOD, SOLID SMOKE 


® LUCKE ROLLS 


10 FOR 10 CENTS. 
‘SMALL, BUT OH! SO GOOD. 


» STRICTLY LONG 
CLEAN FILLER. 


SOLD BY ALL UP-TO-DATE DEALERS. 


J. H. LUCKE & CO., Makers, 


LUCKE BLOCK, CINCINNATI, OHIO, U. S. A. 
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IMPORTANT 
NOTICE. 


We desire all retailers throughout 
the country to never lose sight of 
the fact that 


The Cigar Store 
Magazine.... 


L is issued solely in their interest, and 1! 
that we shall always be glad to |: 


publish letters, communications, etc. 
from Retailers, Consumers, Jobbers, 
Manufacturers, or others, on mat- 
ters of interest or value to 


THE MAN BEHIND 
THE COUNTER. 


Let us hear from you with any ; 


suggestions, criticisms, complaints, 
ideas for signs, etc., good stories, 
humorous or otherwise, which are 
always acceptable. _ 
All are invited to discuss and talk 
» matters over through our columns, 
» and we ask you to make yourself 
thoroughly at home in 
THE CIGAR STORE 
MAGAZINE. 


Let us hear from you, 
9 


The Cigar Store 
Magazine Co. — 


Times Building, NEW YORK. 
Telephone, 3707 Cortlandt. 


- =_ aan 








Retailers’ Review. 


MORRIS ZIEGLER, of the Colom- 
bo Cigar Store, Wilkes-Barre, 

Pa., has rented a store at 59 
Main St., where he intends to open 
another cigar store, which is neces- 
sary to handle his steadily increasing 
business. 

Julian Voorhees has purchased the 
Cox cigar store at Wyoming, IIl. 

Burglars recently secured a small 
sum of money and a lot of cigars and 
tobacco by breaking into the cigar 
store of Chas. Thorne at 88 Chenango 
St., Binghamton, N. Y. 

A new cigar and tobacco store has 
been opened on W. Centre St., Ma- 
rion, O., by Jas. Porter. 

Richard O. Bakrow & Bro. have se- 
cured the privilege of the cigar stand 
at the Louisville Hotel, Louisville, Ky. 

Another new cigar store is that of 
W. J. & W. H. Gardner, at 10 S. Court 
St., Montgomery, Ala. 

One of the finest appointed cigar 
stores in Des Moines, Ia.. was recently 
opened in that city by Wm. Hall. It 
is located just north of the 4th St. en- 
trance of the Kirkwood. 

The cigar store of T. C. Walten- 
speil, 73 W. 2d South St., Salt Lake 
City, Utah, was recently entered by a 
burglar, who was afterwards arrested. 

John Reibert has sold his cigar 
store on N. 8th St., Lebanon, Pa., to 
Aaron Aurentz. 

Wn. Beiri has purchased of Gilbert 
Reat his Centre St. cigar store, Ston- 
ington, Conn. 

J. A. Sanders has bought the cigar 
store of G. Dugdale, 369 Central St., 
Lowell, Mass. 

Reuben Stever has sold his cigar 
store at Doylestown, Pa., to Oscar H. 
Bigley. 

Houlton, Me., has another cigar 
store, which was recently opened up 
by W. A. McLeon, formerly of Rock- 
land. 

Harry C. Reed’s cigar store at 101 
E. 9th St., Wilmington, Del., was re- 
cently entered by thieves, who secured 
a small amount of money, cigars and 
tobacco. 

Antone Penton has a new cigar store 
at 48 S, Laurel St., Bridgeton, N. J. 
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YOUR STATIONERY PLavy AN IMPORTANT 
PARLIN THE QUES OF YOUR BUSINESS 


A FINELY ENGRAVED LETTER HEAD 
AT THE SIMPLE COST OF PRESS WORK 


NO EXPENSE FOR THE ENGRAVING 


PARTICULARS BECK ENGRAVING: CO. 
147 NTHIOTH ST. PHILA. PA. 








25 Cel ebrated pion sagen, Ak 


BHAWING ik ROOM, Vy PBRARY a; nde ‘BED 200M” 
gH = J the ok viens r framing, receipt of $ 
in or mo 


THE BECK "ENGRAVING COMPANY, 
147-149-151 North Tenth Street, 
Address, Art Bureau. PHILADELPHIA, PA. 


THOMAS H. HUGHES, sicns of EVERY DESCRIPTION, 
rr, Pee Broadway, gh ut st st st senmnied YORK. 


AND WE’*LL SHOW YOU HOW TO INCR 
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PRICES OF HAVANA CIGARS. 


These prices are subject to change without notice, and may vary according to the we!lght of the 
cigars, on which the high duty is based. 


HAVANA CIGARS. 


Adelina Patti. 
.-§ 


Int 


. I2i 


94 
121 


+ 375 


Invencibles 
Panetelas 
Perfectos 
Prima Donna 


-40..$ 
+1-40.. 
1-20.. 

-1-40.. 

1-40.. 

1-40.. 

1-40.. 

-1-40.. 

+1-40.. 

1-20.. 

1-20.. 

1-20.. 

-1'20.. 


idas 
Bouquet Espls. . 
Caprichos 
Creme de Creme. 
ancy Tales 
Grand Perfectos. . 
Panetelas Impls.. 
Petit Bouquets. . 
Verfectos Eleg.. 
Puritanos Finos. . 
Regalia Am 
Regalia Fav 
Regalia Esp. Ex. 
Africana. 
Caprichos 
Columbiana 
Concha Esp 
Deleitas -20.. 
Sumpetrtoss (foil) < 20.. 
Jazmines : 
Perfectos 
Pred de Bismarck.1-40.. 
Puritanos Finos..1-20.. 
Regalia Esp 


+ 235 


108 
190 


- 160 


190 
200 

80 
295 
335 
230 
135 
163 


Cabanas y Carvajal. 


Belmonts 

Brevas 

Conchas Esp 
Diplomaticos .. 
Londres fino Esp. 
Magnolias 
Panetelas 
Perfectos 

Petit Bouquct.... 
Petit Ducs 
Puritanos 
Regalia Esp 


1-40.. 
I-20... 
-1-20.. 


La Carolina. 
Concha Fin. Esp.1-20.. 
Elegantes - . 
Favoritas Ex 
Invincibles 
Perfectos 
Puritanos Finos. 
Regalia Perfectos. 1- “49. > 
Reina E 


207 S 


130 
135 
120 
145 


- $84 
9 


116 
100 
134 
119 


- 200 


221 
114 


- 168 


American Jockey Club. 


Bouquets 1-40. .$ 
Concha Fina Esp.1-20.. 
Exquisitos 
Knickerbockers 
Panetelas 
Perfectos 

La a 
Camelias 
Conchas Fir. 
Damas 
Dorias - 
Invencibles Ex... .1- 
Perfectos 
Reina Victoria.... 


Aristocraticr. 


203 


La Comercial. 


Bouquets Sub....1-40.. 
Comerciales Ex...1-g0.. 
Conchas Sublimes.1-20.. 
Creme de Creme. .1-40.. 
Diamantes -20.. 
Fancy Tales -40.. 
Graciosos -10.. 
Maria Cristina. -10.. 
Perfectinos -20.. 
Perfectos Ex fina.1-40.. 
Perfectos Sublimest-4o.. 
Regalia Chiquita. .1-20.. 
Regalia Selectas..1-40.. 


La Curora. 


I22 4 


. 165 


162 
110 
196 


: - $93 


104 
55 
94 


+ 230 


185 
159 


Apol poeet 


pollo 
Cabinets (in foil). 1-49. 
Esquisitos 
Invincibles 
Minervas 
Regalia Venus. . 
Rothschild 


Bock & Co. 
Almuerzos 1-20. .$ 


253 
132 


- 235 


129 
91 


+ 225 


19! 


. 265 


Culebras > 
Deliciosos Ex..... 1-40.. 
Esquisitos Comp. .1-20.. 
Tales of Smoke...1- 
Gems 
Lindas 
Longfellow 
ee 

sequios 
Oradores 
Panetelas .. 
Perfectos .. 
Petit Ducs 
Princessas 
Puritanos Finos.. 
Regalia Esp. Ex. .1- 
Violetas 


86 
147 
157 
213 


- 282 
+ 102 


131 


- 441 
. 100 


260 


+ 231 
. 315 
. 193 


133 


- 103 


122 
153 
102 


Celestiales Astoria1-4o0.. 
Concha Fina Esp.1-20.. 
Conquerors 1-40.. 
Coronas 1-40.. 
Corona Perfectos.1-40.. 
Emperadores 1-40.. 
Fin de Siécle....1-40.. 
High 1-20.. 
Invencibles age ‘ 
Perfectos Ex 1-40.. 
Regalia Chiquita. .1-20.. 
Union Club 


Flor Cubana. 
Bouquets Sub....1-40.. 
Perfectos 1-40.. 
Petit Bouquets. ..1-40.. 
Regalia Chica....1-20.. 
Regalia Esp 1-20.. 
Reina Victoria....1-10.. 


Flor de Cuba, 


Albas Finos -40.. 
Bouquets -40.. 
Celestiales -40.. 
Deliciosos -20.. 
Exquisitos -20.. 
Hortensias -40.. 
Portenas -40.. 
Panetelas -10.. 
Petit Bouquet....1-40.. 
Perfectos - 1-40... 
Perlitas -20.. 
Recuerdos Imp...1-40.. 
Regalia Perfecta..1-20.. 
Regalia Chica Ex.1-20.. 
Regalia + ee 
Reina Vic Esp.. 
Royales 
Sublimes 


La Diligencia. 
Coquetas y 
Diligencias 

Excelentes 
Excepcionales ....1- 
Magnificos 


- $04 
- 357 

137 
- 209 
.- 180 


Petit Dudes : a 93 Spor 


Perfectos 174 
- -$160 
Caprichos “10.. 75 
Claveles oe 263 
Concha Fina Esp.1-20.. 89 
Dainties ++ 129 
Deliciosos 

Deliciosos 

Especiales 

Incomparables 


2 Invincibles 


Magnolias 

Perfectos 

Perlas 

Puritanos Finos. 
Regalia Esp Ex.. 11-20... 


Espanola. 


Aromaticos 
Celestiales 
Conchas 
Lorios 
Palmitas 
Panetelas . 
Perfectos Fir Fina 1- 40. " 
Triangulars 

Violetas -40. 
Aguila de Or. 
Deliciosos Ex....1-40.. 
Flechas de Oro...1-40.. 
Obsequios Extra. .1- 


(foil). 


3 Panetelas 


Princesas 
Puritanos Finas. .1- 
Regalia Esp Ex...1-2 


Manuel Garcia. 
Apollos 
Bismarcks 
Bouquets 
Casinos 
Celestiales 1-4 
Concha Fina Esp.1-20.. 
Concha Selec 
Deliciosos 
Exquisitos .. 
Favoritas ... 
Invencibles 
Panetelas Finos.. 
Perfectos 
Petit Ducs 


Puritanos Finos. .1- 


Regalia Chiquita. .1- 


190 
174 


192 BR 


155 
130 
190 
298 

90 
400 


155 Mau 


147 
146 


++ 210 


175 


+ 270 


Flor de Benito Saaréz. 


Panetelas 
Regalia. Esp 


I-10.. 
1-20... 


$93 
150 


. Esp. 
Regalia Esp. 
Rositas 
Sublimes Perf.. 


Herry Clay. 
Aguilas de Guil...1-40.. 
Alvas 1-40.. 
Bouquets 1-40.. 
Bouquet Royal....1-40.. 
revas I-10.. 
Concha Esp 1-20.. 
Concha Esp. Ex..1-20.. 
Concha 1-20.. 
Londres fino Esp.1-10.. 
Lulus I-20.. 
I-10.. 
1-20.. 
 aceal Hanks..... +20.. 
Napoleones 1-40.. 
New Yorkinos....1-40.. 
Panetelas I- 
Para la Nobleza..1-20.. 
Perfectos 1-40.. 
Predelictos 1-20.. 
Puritanos Finos..1-20.. 
Regalia de Paris. .1-40.. 


Sub. 1- -20. : 


2 Cabinet 


5 Brevas, a la Con’s 1-10. 


Regalia Esp 
Regalia Patti 
Regalia Perf 
Reina Vic. Ex. 
Reina Vic. Su 
Reina Maria ie 
rts 

Varieties 
Victoria 


Admirales 
Bouquet 


Perfectos 

Puritanos 

Regalia Superba. 1-20. 
La Intimided. 

Bouquets 

Conchas Esp 

Conquerors 

Delicias 

Deliciosos I- 5 

Fancy Tales 1-40... 32; 

Favoritas ........ I- 

Marias 

Noblezas 

Perfectos 

Perfectos Ex..... 1-40 

Perfectos Waldorf1- 

Perlas “4 

Puritanos Finos. .1- 

Regalia Esp 

Reina Vic. Ex...1-10.. 


La Imperial. 
Altezas Reales....1-40.$1 
Bouquet Sub 

revas 
Imp 
Concha Esp 
Heraldos del Rey. 2-40. 
Invencibles - 
Napoleons 

Perlas 

Panetelas 

Princesses 


La Indiana. 
Aguilas « «$373 


Cavaliers x & 
Espirituales . RES 
Diamantes . 120 
Puritanos -20.. 120 
Perfectos -40.. 190 
India Cubana. 
Bouquets 1-40. .$130 
Operas -10.. 65 
Petit Dues. 75 
Por harrenege. 
© Bouquets 1-40. .$185 
Conchas Especl...1-20.. 118 
Deleites . 107 
Panetelas » 388 
Perfectos +. 220 
Petit Bouquets. . . 188 
Pred de Dewey.. . 410 
Regalia Esp - 149 
Lord Beaco nsfield. 
Bachelors 
Bouquets 
Camelias 
Excelsior -........ 1-20.. 125 
La Rosa de Santiago. 
. $169 
1-40.. 205 
3 206 
. 344 
» 138 
- 114 
. 104 
175 
+ 105 
. 165 
. 242 
.. 108 
. 182 
+ 147 
. 230 


» 275 
- 290 
. 150 
~ O25 
+ 105 


Bouquet, Extra... 
Camelias 
Celestials 

Conchas, 

Concha es 
Delicias 

Deliciosos 
Diplomaticos Esp. 
Hermosos 
Invencibles Ex...1- 
Jockey Club 
Magnolias 

Media Reg Esp.. 
Perfectos 





Bouqu 
“ licic 
Escep 
Esquis 
Inven¢ 
Knicke 
Panete 
Perfec 

Petit 
Prince 
Reina 
Rothsc 


Bouqu 
Cazad 
Conch, 
Delcie 
Delici« 
Delicic 
Londr 
Lulu 

Perfec 
Perf. 

Perfec 
Petit 

Petit 

Panett 
Purita 
Roths« 
v 


Aristo 
Astori 
Bouqu 
Delicic 
Greate 
Inven 
Panet 
Petit 

Perfec 
Purita 


Purita 


Lilipu 
Magne 
Perfec 
Perfec 
Petit 

Petit 

Pre’t’s 
Purita 
Regali 
Roths 
Variet 
Washi 


A. M, 
Apollc 
Bouqu 
Breva: 
Cabin 
Camel 
Chiqui 
Comm 
Conch 
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Villar y Villar. 
3ouquets . — 
Deliciosos ° 
Escep Rothschilds :- ee) 
Esquisitos 20.. 
Invencibles I-40.. 
Knickerbockers ..1-10.. 
Paneteias I-10.. 
Perfectos 1-40.. 
Petit Bouquets...1-40.. 
Princesses I-10.. 

i Fi 1-20.. 
Rothschilds 
The waltaey. 
Bouquets ... 1-40. 
Cazadores (foil).. 1-40. ; 
peer 
Delcies 
Deliciosos ...- 
Deliciosos, Ex....1- 
Londres Imp 
Lulu 
Perfectos I- 
Perf. (flor fina). .1- 
Perfecto Finos...1- 
Petit Bouquet... .1- 
Petit 
Panetelas 
Puritano Finos. 
Rothschilds 
Waldorf-A storia. 


Aristocracias .....1-20.. 

Astoria 

Bouquets Imp.. 

Deliciosos ve 

Greater New Yorks. By : 

Invencibles 

Panetelas . 

Petit Bouquet.... 

Perfectos . 

Puritanos Finos. .1- 

Regalia del Prin.. 

Royales 

Regalia Excel. 

Lilias (foil) 

Serpentinos 
Weshington. 


Bouquets Finos..t-40.. 
Edison’s 
Invencibles 
Puritanos 


Finas. .1-20.. 


$215 


-20.. 174 


286 
175 


182 
112 
193 


+ 205 


-$160 


. Alvas 


KEY WEST and TAMPA 


CIGARS. 


Mi Favorita. 
Apollos 
Bouquets I- 
Brevas (pkgs. 25). 
Camelias I- 
Concha Boug. Ex.1- 
Concha Esp 
Casinos 
Deliciosos 
Elegantes 
Invencibles 
power 

ellows 
on res Fino Esp. 
Liliputanos 
Magnolias 
Perfectos 
Perfectos finos.. 
Petit Bouquets.. 
Petit Ducs 
Pre’t’s de P. 
Puritanos ane.’ 
Regalia Esp 
Rothschilds” Ex... 
Varieties 


La Elegancia. 
A. M. & C. Cabinet. 40... 
Apollo 
Bouquet Fino.. 
Brevas Esp 
Cabinet 
Camelias 
Chiquitos 1-20.. 
Comme il Faut...1-20.. 
Conchas Bouquet. 1-20.. 


.1-40.. 

1-20.. 
+1-20.. 
+1-20.. 


Concha Ex 


Deliciosos Ex. 
Double Enders.. a 
Favoritas I 
Invincibles 


Knickerbockers ..1 
Knickerbocker Ex.1 
Londres Grande. 
Manhattan 
Media Regalia.... 
Opera Reinas 
Perfectos 
Perf. E 
Perlas 

Petit Bouquets... 
Petit Ducs 
Ponies 

Puritano Ex 
Regalia ap. 
Regalia Ex.. 
Rothschilds . 
Savoy 

Seleccion Esp... 
Selecta Ex 
Selectas 


20.. 
Union League Bap 20.. 


Victorias 


La Belle Rosa. 


Camelias 

Concha Finas... 
Puritanos 
Deliciosas 
Diplomaticos 
Perfecto vinan: 
After Dinners. 


Hirst Consul. 


Almuerzos (pks. 10) 


1-20.. 
Concha Especialesi-20.. 
Concha Fina Esp.1-20.. 


Deliciosos 
Escepcionales 
Invincibles 
Jockey Club 
Londres 

Londres _Grand.. 
Media ees 
Musketee 

Old ners (pks. 25). 


Panetelas 


Perfectos ....... 
Perf. (Carolina).. 
Perfectos (H. 
Petit Ducs 


Puritanos Extra. 
Puritanos Finos. 


Rothschilds 
Rothschilds Ex. 
Senoritas 


-1+20.. 
1-20.. 
I-20.. 
1-20.. 
-1-40.. 
-1-40.. 


PT Tet eT TET | 


-I-10.. 
og 


Bock.). Z i. é 
Panetelas (M. G.).1-20.. 
-1-40.. 
I-40.. 
Ty. S940. 
Perfectos (M. G.)1-40.. 


11-20... 
1 . i «I-20... 
Regalia Brittanica 1-40.. 


-1-20.. 


. $58 
Conchas —- i-20.. 
-1-40.. 
-20.. 
-20.. 
1-40.. 
1-10.. 
-40.. 
-40.. 
-I-10.. 
1-40.. 
I-20.. 
I-10.. 
1-40.. 
.1-40.. 
1-20.. 
I-40.. 
1-20.. 
I-40.. 
I-20.. 
1-20.. 
-1-20.. 
-I-20.. 
1-20.. 
-1-20.. 


4 
106 
78 
53 
143 
70 
78 
73 
81 
75 
68 
35 
132 
124 
79 
74 
72 
35 
76 
102 
98 
78 
92 
122 
77 
83 
74 
90 


La Flor de Sanchez y 
Haya. 


Aguilas . 
Bouquets 
Bouquet Sub 
Cabinets 
Conchas 
Conchas Finas.... 
Conchas Sub 
Coquetas 
Deliciosos 
Imperiales 
Invencibles 
Londres 

Londres Ex 
Londres Finos... 
Non Plus Ultra.. 
Panetelas 
Perfectos 
Perfectos 

Petit Ducs 
Presidents .. 
Puritano Ex... 
Regalia Eleg 
Rothschilds 
Trabucos 


+1-40.. 
1-40.. 
I-40.. 
1-40.. 
1-20.. 
I-20.. 
1-20.. 
I-10.. 
I-40.. 
1-40.. 
1-40.. 
I-10.. 
I-10.. 
-1-20.. 
1-20.. 
1-20.. 
1-40.. 


~’ Conchas Esp. 4 


~ Panetelas 


Macceislvu. 
Brevas 
Bouquets ..... 
rte etc (foil) « -I- 
Conchas 5 
Deliciosos Fina...1- 
Escepcionales ....1- 
Entreactos I- 
Graciosos I 
imperiales I 
Invencibles 
Knickerbockers_ ..1- 
Londres Grande. .1- 
League Clubs I 
Petit Ducs I- 
Panetelas I- 
Perfectos Royal.. 
Perfectos Ex I 
Perfectos 
Puritanos_ Finos. .1- 
ee Chiquita. .1- 
Rothschilds 


Rothschilds Ex. F. 1-20. 


Regalia Ex 


La since Siu 
Ambassadores 
Aristocrats 
Casadores 
Chums 
Criterion 
Deliciosos 
Diplomatico 
Emperors 
Fancy Tales 
Jockey Club 
Knickerbocker 
Londres Grande.. 
London Club 
Majors 
Monograms 
Panetela Fina....1- 
Perfecto C 
Perfectos 
Perfectos 
Perlas . 
Puritanos Finos.. 
Regalia Nobleza. 
Town Topics 


Optime. 


Aromaticos 
Bachelors 


20.. 
Caballeros (2 bails) 10.. 


Conchas 
Delmonico 
Escepcionales 
High Lif 
Invencibles 
Londres. Fino.... 
Media Perfectos.. 
Napoleons 
Panetelas 
Perfectos 
Prince of. Wales.. 
Regalia Esp 
Reina Vic. Esp...1- 
In Petronila. 


Londres 
Madison 
Regalia Especial. . 


Washington 


Rigucza de Tampa. 
1-40.. 


Bouquet Fina.... 
Brevas -I-10. 


Deliciosos 
Elegantes 
Exquisitos 
Invencibles 
Liliputanos 


Panetelas Finas .. 
Petit Ducs 
Puritanos 
Puritanos 
Perfectos - 
Perfectos Sup....1- 
Regalia Esp 
Smokers 

Violetas .... 


Solace Factory. 
Bouquets 


covcccck@20.. 
++1°40.. 
40.. 
1-20.. 
40.. 
40.. 
10.. 
-20.. 
-40.. 
1-40.. 
10.. 
10.. 
-20.. 
20.. 
10.. 
I-40.. 
-40.. 
1-40.. 
20.. 
20s 


1-20... 
-1-20.. 


-1-40.. 
1-20.. 
1-40.. 
I-10.. 
1-40.. 
1-40.. 
1-20.. 
I-40.. 
1-20.. 


eee eI-IO.. 


1-20.. 
1-20.. 
1-20.. 
1-40.. 
1-40.. 
I-10.. 
I-10.. 
I-10.. 
1-20.. 
I-20.. 


+ $115 


- 105 


100 
35 
100 
85 
85 


-40.. $75 
Club Espls....... 1-20.. 


75 


Coquettes 
Deliciosos 
Delmonicos 
Favoritas 


Knickerbockers 
Napoleons 
Perfectos - 
Perfectos Esp....1- 
Petit Ducs 
Petit Perfectos. 
Puritanos 
Puritanos Finas. .1- 
Reina Vic. Ex....1- 
Rothschild 

I- 


La Unita de Cuba. 
After Dinner 1-40. 
Bouquets 1-40.. 
Cabinets 1-40.. 
Conchas 1-20.. 
Conchas Esp 1-20.. 
Delmonicos 1-20.. 
Invincibles I-40.. 
Londres I-10.. 
Panatelas Finos..1-20.. 
Perfectos -40.. 
Perlas -20.. 
Puritanos -20.. 
Sublimcs -20.. 


«$150 


7° 


NEW YORK CIGARS. 


—— 


La Fama Universal. 


8S 


Aristocrats 
revas 
Bouquet Ex 
Conchas Ex 
Cabinets 
Diplomatico a 
Deliciosa Fina. 
Delmonico 
Gems 

1-40.. 


j 1-40.. 


Petit Perfecto....1-20.. 
Perfecto Finas...1-40.. 
Puritano Esp I-20.. 
Panetelas 1-20.. 
Petit Bouquet....1-40.. 
Panetela Finas...1-20.. 
Perlas 1-40.. 
Perfecto 1-40.. 
Perfecto Selecto..1-40.. 
Perfecto Esp 1-40.. 
Royal Perfecto. ..1-20.. 
Regalia Cabinet. .1- 
Regalia Esp 

Rothschild 

Reina Vic. Esp.. 

egelia Perfecto. . 
Violetas 


1-20.. 
- I-10. 
1-40... 
I-20.. 
1-40.. 
-1-20.. 
1-40.. 
11-20. 
1-40.. 
1-40.. 
1-20.. 


Bismarcks 
Brevas 


Concha Fina 
Conchas Esp 
Coquettas 
Deliciosos 
Diplomaticos 
Favoritas 
Invincibles 
Londres Grande. . 
Perfectos 
Perfectos 
Perfectinos 
Perfectos Esp.. 
Petits Perf 
Perlas 

Puritanos Finas.. 
Panetelas 
Regalia Esp 
Rega. Chiquitas.. 
Rothschilds 
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Racine Paper Goods Co., 


RACINE, WISCONSIN, U. S. A. 


SOLE PROPRIETOR 3; AND MANUFACTURERS OF 





O 
THE PARMENTER IMPROVED 


AR POCKETS 


ay 


Convenient in every way and acknowledged by manufacturers 
and retailers everywhere to be the best and cheapest method of 
advertising cigars: SURE to be distributed. 


These Cigar Pockets are made under and are broadly 
protected by Eight United States 
Patents, and other patents are now pending. 





They are also protected by letters patent in Canada, England, 
France, Belgium and Germany. 


Our Mr..O. L, Parmenter is the pioneer inventor in this line, 
and our patents broadly protect many constructions and variations 
in the line of 


Paper CIGAR POCKETS or Pouches. 


——We want YOU to send for samples and prices. 





Please mention Tuz Cicar Store Macazine to advertisers. 








: BEST 10-CENT SELLER IN THE U. S. 
BOB +++. : 


IRETTES 


a o Era ee 


3 ie ii TS Novae. 
Ya NABO some 




















e 
—_ -_— 





Metropolitan Tobacco Company, 


134-136 Grand Street, Corner Crosby, 
NEW YORK. 


~ 
BRANCHES : 


313 West 125th St., New York. 334 Gold St., Brooklyn 
319 E. Houston $t., New York. ‘137 Duffield $t., Brooklyn. 
9-11 Warburton Ave., Yonkers, N. Y. 197 Graham Ave., Brooklyn. 


FISIFIFIFIFIFISIFITIFFITFITIFTFIFIFSS GOSS OSI SIIITIIIIIGS 








Jobn WG. Merriam § Zo. 


GEO. L. STORM & G0., 


24-26 MURRAY ST 
NEW YORK 


SOLE DISTRIBUTORS FOR 


Straiton § Storm Zo. 


Kerbs, Wertheim 
§ Schiffer 


Gonzalez, Mora § Zo 


! Pure fabana Suan 


The best selling pure Habana 
Segar of the Age. 


Waldorf-Astoria Segar Qo. | 
Distributors, 
~ York City. 


SRL LLEELELLRELELELELEELESLELELELELELE SEL ELELEON 
* 
’ . 
~ : 
& 
FFFFSSISSSTFSES STS SFSE STF STTFFFFFFFFFSFFFFFEFIFSIY 


a: rt mu : “Costes Because Best.” 
Union ian? 
. THINK IT OVER! 


3 ft will pay you to write to. . 


Se ‘BEBREN, 


Manufacturer of 


BLUE LABEL 

: Havana and Domestic an 

$ *13 CLEAR HAVANA 
M. Stachelberg & Co., 


383 and 385 West Broadway, 
NEW YORK. 


STRICTLY UNION MADE. 


¢ 

: 

¢ 

18S William St, 

: Telephone, 1110 John. NEW YD%K : 


ogfeciodtostodiosioeioe, ooloeloelonlonlocloeloetoeteeterteetosoeedoe eX foctectects 1 





